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“IT WILL HELP YOUR BUSINESS” 


WILL YOU 


Contribute $10 in cash and $1000 in cooperation to 
Canned Foods Week ? 


Urge the brokers and jobbers through whom you distribute 
to assist > 


See that each retailer in your vicinity displays a Canned 
Foods Week window streamer ? 


Have your employees assist retailers in decorating win- 
dows and demonstrating and selling canned foods ? 


WILL YOU? 


For window streamers or additional information address 
Roy F. Clark, National Chairman, 1739 H. STN. W.,, 
Washington, D. C. 


THIS SPACE USED BY THE NATIONAL CANNED FOODS WEEK 
COMMITTEE THROUGH COURTESY OF THE AMERICAN CAN CO. 


ORITY OF THE WORLD 


THE CANNING TRADE. February 20th, 1922 


THE 1921 DIRECTORY OF CANNERS 
iS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 


petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 


the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. 


The Baltimore Box and Shook Company 


——MANUFACTURER—— 
Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 


Cargo or Carload, 


JOS. M. ZOLLER & CO., INC. DOUBLE PINEAPPLE GRATER 
BOXES, PACKERS’ *SUPPLIES, BROKERS (WITH HOPPER REMOVED) 


CANNED GOODS EXCHANGE 
Year 1921—1922 


President , 
Vice-President, 
Treasurer , 
Secretary, 


John R. Baines. 
W. H. Killian.. 
Leander Langrall 
William F. Assau. 


COMMITTEES 


Executive Committee, 


Arbitration Committee, 
Commiitee on Commerce, 
Commitice on Legislation, 
Committee on Claims, 
Hospitality Committee, 


Brokers’ Committe, 
Committee on Agriculture, 


Counsel, 
Chemist, 


Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 

C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, Wm. 
Grecht, Norval E. oa" 

D. H. Stevenson, 

Jones, C. F. ig E. F. 
Thomas, J. O. Langrall. 

E. C. White, Geo. T. Phillips, 
Geo. N. Numsen, John S. Gibbs, 
Thos. L. North. 

Fred. W. Wagner, Leroy Lan- 
grall, R. S.Rightson, John W. 
Schall, Jos. M. Zoller. 

W. E. Lamble, H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. Cole. 

F. A.Torsch, Herbert C. Rob- 
erts, J. A. Killian 

William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Eli Frank. 

Chas. Glaser. 


Foot of Washington St. 


BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
ad saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. 


JOHN R, MITCHELL co, 
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The Peerless Exhauster is a 
circular machine. Owing to 
its rotary construction it re- 
quires only one-fourth the 
floor space taken by some 
machines with the same ca- 
pacity. 


Length of carrier rings 
No. 5 Standard 
4714 feet 


By nesting the can-carrying 
rings one within the other, 
the number of lineal feet se- 
cured in this comparatively 
small diameter is surprising. 
The number 5 Standard Ex- 
hauster will hold one hundred 
and thirty-four No. 3 cans. 
The length of the carrying 
rings if stretched out would 
be forty seven and one-half 
feet, but in circles the dia- 
meter is only 6 feet, one inch. 


“Yes, in Ciricles” 


THE CANNING TRADE. 


Can you put 47% feet 
of cans into 6 feet ? 


The ‘‘Peerless’”’ will raise the 
temperature of the cans to 
the same degree, and use 
only one half the steam you 
now use in exhausting. 


They will reach their high- 
est temperature in 
five minutes. 


Then, with the steam valve 
barely ‘‘cracked’’, operate 
continuously for a full morn- 
ing’s run, holding the temper- 
ature unvaryingly on this 
limited amount of steam; 
heat in the immediate vicinity 
of the exhauster being but a 
degree or two higher than the 
average heat in the room. 
This is due to the compact 
construction, extra heavy 
boiler plate body and top, 
which retains heat and does 
not radiate it rapidly. 


Peerless No. 5 
Standard Exhauster 


The steam pipes are arranged 
in circles, and the heat is 
rapidly carried to every part 
of the exhauster. The sides 
being round, there are no 
corners or angles to trap the 
steam and prevent its free 
circulation through the ex-: 
hauster, and a water seal pre- 
vents the escape of the steam 
where the top sets on the 


body. 


The saving of steam makes 
Peerless the most eco- 
nomical exhauster 
The saving of steam, com- 
bined with the saving of floor 
space, makes the Peerless the 
most economical exhauster 

any canner can install. 


Install Peerless Exhausters--save space, steam, 


labor and cans. 


Peerless Husker Company 
517 Cornwall Avenue 


Buffalo, New York 


Peerless Exhauster 


Corn Washers 


Mixer-Silkers 


Syrupers and Briners 


Tomato Washers 
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Noteworthy Double 
Seamer Development 


It can no longer be truthfully said that we are handicapped 
through lack of proper equipment for closing Sanitary Cans. 
The tremendous strides in perfecting high speed Machines re- 
quiring a minimum amount of attention—first manifested at the 
Cleveland Canners’ Convention, and again at the last Atlantic 
City Meeting—continued through 1921. 


Canners having a year’s experience with these Machines are 
loathe to displace them—the solution of Double Seamer annoy- 
ances being reached. 


The predominant features of ourequipment—tersely stated— 
comprise speed without spill—products of the most liquid charac- 
ter being handled at from 100 to 110 Cans per minute. Vo inter- 
ruption in operation—and the consequent elimination of “Spare” 
Machines, connected to cumbersome conveyors, monopolizing 
much power to operate and occupying valuable floor space. 
Reduction in waste from mashed cans and loss of contents—com- 
parisions of this saving show wonderful economies; and lastly, 
uniformly tight seams, insuring longer life for the filled Can. 


Canners dealing with us are assured of that measure of re- 
sponsibility necessary for the proper execution of all contracts, 
and derive the personal attention that our Officials can render all 
urgent matters, as against delays of concerns operating under 
the handicap of absentee ownership. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


“Southern Service Stands the Strain.’’ 


4 
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this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 


Every factory in the business should have a copy of 
e 
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. 
WEEKLY REVIEW 
Business Much Improved in All Sections—More Canners Re- 
ported Sold Out—Necessity of Getting the Right View- 
point—Canned Foods Week Shaping Up—Futures 
Being Sold by the Aggressive Canners—Most 
Spot Stocks Gett.ng Low — But Few 
Price Changes to Note. 

Taking a broad view of the entire canned foods market, 
in all sections of the country, business may be said to be much 
improved and fairly active. It is a question, in fact, if some 
members of the industry, if not all, have fallen into a sort of 
depressed condition, a fit of the ‘‘blues” and are viewing every- 
thing in a melancholy way. In other words, a great many 
men have come to look upon business as bad—are convinced of 
this—and are not noticing things as they really are, There is 
business moving, and a right considerable volume of it—in a 
steady though small individual volume way. If you want evi- 
dence of this just note the number of canners reporting them- 
selves sold out. Day after day one learns that this canner and 
that and this section and that section is cleaned up and out of 
the market; and that a few buyers of futures have come into 
the market; that some goods are being sold, and that first one 
firm and then another has reached its quota on futures, for 
the time being at least. Either the industry is too greatly 
wedded to the idea that business is bad and can see nothing 
else; or too many men are comparing these days with the days 
of the war-time demand, when demand was running wild. It 
is very necessary to get the right view-point of conditions. The 
war is over and with it all the crazed conditions which at- 
tended it, and peace-time trading must not be compared or con- 
sidered on the war-time basis. 

This past week the Canned Goods Exchange held its 
monthly meeting at the Southern Hotel, preceeded by the usual 
luncheon—and the Exchange was there to the man. Because 
of the big Canned Foods Week coming, the Exchange had in- 
vited the wholesale grocers, chain-store men and brokers of 
the section to be their guests, and they responded in what we 
think was a remarkable way. The big room was crowded. 
After passing just one resolution—that favoring the reductions 
in freight on canned foods, and which has been forwarded to 
Washington in the big effort to secure this relief, which the 
special freight committee of the National Canners Association, 
of which Mr. Chas. G. Summers, Jr., is Chairman, is now hard 
at work upon—President Baines welcomed the guests and in a 
very neat address pointed out how and why the producers and 
the distributors should co-operate in this broadening of the 
canned foods market. Mr. D. H, Stevenson, who is local chair- 
man of the Canned Foods Week campaign, explained at length 
the formation of the various committees, and the work each 
had to perform. Interest in the movement is at high point and 
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there promises to be a big result from the week. Every red- 
blooded canner is firmly back of the movement, offering his 
services and time, and that of his entire force, to get the mat- 
ter before the retailers of all kinds, and it looks now as if the 
week would go over “big” in this section, as it will in all others. 

But what impressed the writer forcibly was not only the. 
heartiness with which the wholesalers and the chain store men 

are going into this week, but that these men are not at all 
downcast over business; they report business quite good; that 
the retailers are taking the goods in a way to keep the whole- 
salers’ stocks very low, but steadily are moving the goods out. 
Questioned as to the year’s business they seem well satisfied. 
In other words, these merchants have awakened to the fact 
that business will no longer come to the man who waits for 
it; but that if one goes after it—and particularly if he goes 
after it hard—he can get it. There is a lesson here for a lot 
of our supplymen as well as for the canners. 

The reports one hears of futures being sold fairly freely 
are all in relation to those canners who are “going hard’”’ after 
the business. Futures can be sold, but not without effort. 
Look around you at the canners who have well organized sell- 
ing forces and you will see the men who are getting in a fair 
volume of future sales. And this is as it should be. It is 
childish to present to the buyers the argument that unless 
futures are sold the packs of all canned foods will be reduced 
in volume; that the canners cannot operate without futures. 
What do the buyers care about that? If they can buy their 
supplies of canned foods in five, ten and fifteen case lots at the 
prices they want, why should they order in thousands of cases 
as futures? Futures are just as much a necessity to the whole- 
saler as to the canner—every bit as necessary if he knew it; 
but it remains for the canner to impress that necessity upon 
the wholesalers, that is where his salesmanship comes in, and 
as we have said it is perfectly legitimate argument, because it 
is a truth. No wholesale grocer would invest the amount of 
money a canner needs must invest to pack a big quantity of 
goods he did not know what he was going to do with; or to 
wait the pleasure of the buyers, It is not good business and 
the wholesalers are good business men. Therefore the canner 
may very well go to the wholesaler and putting his case plainly 
and squarely before him, ask him to indicate his requirements 
for the coming season that the goods may be prepared for him. 
And the canners who are going to their wholesalers in this way 
are getting business, and those who are not, but are sitting still 
waiting for business to come to them, are either getting no 
business or are getting it at such prices as none of the other 
canners would touch—bargain prices. 

This is a truthful explanation of present market condi- 
tions. 

Operators in the market speak of the market as quiet; 
that there is some business passing all the time and for most 
lines of canned foods. They further point out that the manner 
of the buying is such that they must come back and back for 
more and more goods, as they are not stocking, and the goods 
are going straight into consumption. That this drain upon 
present supplies of goods is telling, we have already mentioned. 
Stocks in many lines are nearly if not entirely gone. Such re- 
ports come from the Pacific Coast regarding fruits and all 
other products, and that section adds, that the export of canned 
fruits, especially, has been remarkably heavy in recent months. 
They go on to say that stocks of goods will be cleaned up be- 
fore new packing can commence on any item. 

For a long while California found its tomato prices drag- 
ging and no life to this article despite the small fraction of a 
normal pack put up last season. This has now changed, and 
tomato prices are advancing. 

In the Central West tomato prices are very firm and the 
demand steady. In a large way tomato prices there are purely 
nominal, depending upon the ideas of the holders. The supply 
of goods has grown so small that all holders feel assured of a 
market for every case long before the new season arrives. 

This section has felt the brunt of the tomato demand, 
buyers from every section of the country coming here for the 
goods. But the naming of future prices has had a weakening 
tendency upon spot tomato prices, and market quotations in 
Baltimore are slightly off from last week. It is merely tem- 
porary and hardly worth mentioning as no doubt the prices 
will have reacted by the opening of the new pack. 

The confidence corn men have always shown in their prod- 
uct, and that the pack would be wiped clean before new goods 
could be produced, has had an effect upon the market. ‘Prices 
have held and are holding, and the buyers are taking the 
goods, until one after another corn canner reports being sold 
out. There are no changes to note in the quotations, but Maine. 
for instance, reports that as fancy grades are gone the trade is 
turning to the lower grades and paying better prices for the 

goods. 
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Peas are likewise in a steadily strengthening position 
This market notes an advance in the spot market, and Wis- 
consin has long ago said it was well cleaned out of spot goods. 
The drive in that great pea canning State is upon futures; and 
the effort in this line of buying is to get standard No. 4s and 
5s at 90c instead of the $1.00 asked by canners. One report 
Says they are not buying the peas at this low figure, and another 
says they are, and both are true. The thing of interest is that 
the packers are securing their quota of business for 1922 goods 
and are going ahead with their preparations for a normal sea- 
son’s operations. In this section the great bulk of the pea 
pack is sold as futures to buyers who always want about as 
many peas from this section as these canners can produce, and 
who, therefore, place their orders early. 

String beans have had quite a little run during the past 
week or ten days and prices are slightly advanced and very 
firm. The supply of this vegetable of the better kind, is get- 
ting very low and the buyers know this and are taking a share 
of it while it lasts. 

Although winter is here in its severest form, as it has 
been in almost every section, there is a feeling that spring in 
nearby, and the market reflects this in an increased demand 
for such articles as spinach. However, the supply of this 
article is so nearly exhausted as to make trading difficult. 
About the only goods said to be obtainable here are No. 10s 
and that supply may be gone by the time you read this. 

Grocery stores everywhere are featuring fruits very ex- 
tensively, and they must be sell.ng them, although the com- 
plaint is that fruits are not feeling a normal demand. They 
class, of course among the luxuries and the buying of such 
things has been rather hard-hit by the wave of economy that is 
Sweeping over the country. The people are very much more 
careful in their buying than they have been for five or six 
years and of all men the canners shou-d take this fact to heart. 
it means that the goods offered them must be satisfactory— 
must please them—or they will go away from canned foods 
entirely. This is not meant for fruits alone, but for every- 
thing in the canned foods line, and has particular reference 
r ght now, before the big Canned Foods Week, when people 
will be asked to buy and try canned foods. 

Canners of oysters have been kept idle for a long time, 
and the past week’s bitter cold weather has not helped mat- 
ters. One comforting report comes from the Bay regions, to 
the effect that the muscles which attacked the oysters so badly 
this season are beginning to disappear or at least to be less 
troublesome. With the Bay and its tributaries tied up with 
ice oystering must halt, though we note no change in market 
quotations this week. 


NOTES AND OBSERVATIONS 

The 1922 Almanac of The Canning Industry — Will be 
mailed this week to all subscribers and to all orders now on 
our books, and we wich to warn all to keep a look-out for this 
important little annual. You need it in your business, for it 
is like the trial-balance of the industry’s activities during the 
past year and for many years back. As a source of reference, 
it is the only thing you have to turn to. When your copy 
arrives put it away carefully—for when you want it you will 
want it badly, and extra copies cost $1.00 each. 

The Big Convention Issue—We have received so many 
highly complimentary letters upon the big issue of February 
6th, containing the report of the Louisville Convention—all 
under the one cover—that we want to take this occasion to 
thank you all. The event is past history and already they are 
talking about the next convention city; but it is gratifying to 
note the appreciation with which this big issue was received. 
We were proud of it, because as nearly all said, it covered 
the meeting compltely without dragging in all the mass of 
unnecessary details; and the cartoons which were unquestion- 


ably the finest thing of their kind ever done in trade journal- 


ism, and which we can say without any self-flattery because 
the work was done for us, made the hit we knew they would 
make. So, though late, we wish to make this acknowledgement 
of these compliments. It would be better for us if we had the 
popular habit of publishing all these letters—good advertising 
for us—but we appreciate the approval of the industry too 
highly to turn it to a mercenary use of this kind. 


ooo 
130 N. WELLS STREET * 131 STATE STREET 
Chicago, Ill. Boston, Mass. 
c.L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 
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The adjustable curling bar shapes the label to 
curve of can, permitting the use of varnished or 
light labels, and makes sure that lap end will be 
held by paste. This feature assures neat and tightly 
fitting labels. 


KNAPP MACHINE 


SPEED, QUALITY - ECONOMY 
The Indiana Pupler will handle 10,000 bushels 


¢ 
+ 
of tomatoes in ten hours and never feel the load. 
Under test it has taken care of twice this amount 
without showing any signsof distress. Butalong 
with capacity, it secures a higher yield of pulp 
over any machine of prior type -- such a larger 
yield that it will pay for itself in a short part of 
aseason. Sturdily built for heavy duty. All 
parts coming in contact with product are of cop- 
per and bronze (or monel metal if desired.) Made 
asa pupler only or in pupler-- finisher type. 
You should have an Indiana this season. 


GIVE YOUR PLANT A BETTER CHANCE TO PRODUCE 


HE Knapp Labeling Machine speeds PROFITS. 


i man Your plant will make more for you if equipped 
The of y with devices that increase production, or enable 


expert hand labelers, and does it better. you to get a larger amount of finished product 


By all means get the facts about this from the raw fruit, or produce a higher grade 
product, or make it possible for you to’ cut down 


time-saving, money-making machine— your pay-roll. Experience has shown that every 
folder on request. piece of Langsenkamp equipment will do one or 
all of these things. 

, , line to you in a very interesting bookle Ici- 

Our service department will not only ency in the Canning Plant’’ and pass on a state- 


be glad to estimate your labeling and ment of the results secured by a few users of 
boxing costs without obligation but Langsenkamp equipment. 
can assure thorough and efficient 


performance of all Knapp Equipment. 
1—8, 1922 ANGSF AK ANP 


XOIANAPOL!S 


130-132 E. Georgia St. Indianapolis, Ind. 


General Offices: Yonkers, N. Y., U.S. A. 
New York Chicago San Francisco 
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A CONTRIBUTION TO OUR KNOWLEDGE OF PROCESSING 


By W. D. Bigelow. 

It has only recently been recognized that the processing 
of canned foods was of a complicated nature which could only 
be studied advantageously by dividing it into its elements and 
conducting a series of investigations. During recent years 
studies on this general subject have been undertaken in sev- 
eral laboratories, and substantial contributions to the litera- 
ture have been made. In addition to this much valuable 
information has been obtained from experimental work that 


has been done by individual canners which unfortunately has 
not been published. 


Among the workers who have added materially to our in- 
formation in this field are Magoon and Culpepper, of the U 
S. Department of Agriculture, working in the office of Horti- 
cultural and Pomological Investigations. These workers pub- 
lished a bulletin about six months ago which added mater.ally 
to our information regarding heat penetration. They have 
now issued a second bulletin (U. S, Department of Agriculture 
Bulletin 1022) under the title, ‘‘Relation of Initial Tempera- 
ture to Pressure, Vacuum and Temperature Changes in the 
Container During Canning Operations.’’ The bulletin contains 
51 pages, and gives much information which will be of value 
to canners. It treats chiefly of the pressures in cans during 
the processing period, the vacuum after processing and cool- 
ing, the influence of initial temperature on both pressure and 
vacuum, the rate of heat penetration in six typical canned 
foods in No. 2 and 3 cans starting with various initial tem- 
peratures, and the temperature at the center of the can dur- 
ing cooling in air and in water. 

A discussion is first given of theoretical pressures and 
vacuum as influenced by processing and subsequent cooling, 
and these are kept in mind and compared with actual results 
obtained throughout the bulletin. It is shown that when a can 
of water is sealed and processed the pressure within the can 
rises to a definite height and then remains permanent through- 
out the process. With the foods studied, however, this is not 
the case. The increase in pressure is at first rapid and then 
continues gradually throughout the process. This is true not 
only of products like corn and sweet potatoes, in which the 
temperature at the center of the can never reaches retort tem- 


floor. 
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perature, but also in such products as peas and string beans, 
in which the center of the can reaches retort temperature early 
in the process. It is suggested by the authors that this in- 
crease in pressure during processing may be due to a decom- 
position of the material in the can, with the consequent libera- 
tion of gases. This is in accord with the well-known fact that 
gaces are formed during the processing period, as is shown 
by the analysis of the gas content of canned foods. For in- 
stance, Baker shows that a small amount of carbon dioxide is 
formed by processing dilute solutions of citric acid and that 
the gas content of samples of canned raspberries and straw- 
berries contained from 8 to 13 per cent. of carbon dioxide. 


The processing periods in most of the products were ma- 
terially longer than those used in the industry, The pressures 
within the can or cans are shown by means of curves, how- 
ever, so that the reader can readily see the pressure within the 
can after any period of processing. The vacuums within the 
can were determined after the cans were processed and cooled. 
The vacuum of the various cans was in accord with the pres- 
sure—that is, cans which showed relatively high prsesure dur- 
ing the procesing showed relatively low vacuum when ex- 
amined subsequently. 


The influence of initial temperature in both the pressure 
with'n the can during processing and in the vacuum after 
precessing and cooling is strikingly shown. All canners know 
that if large size cans are filled with insufficient exhaust and 
processed under pressure there is a danger from springers and 
from leaks caused by strained seams which does not obtain 
with high initial temperature. The same subject was consid- 
ered briefly and some data given in Bulletin 18-L of this labora- 
tory which was published a few weeks ago. The mathematical 
extent of this influence as shown by the figures of Magoon and 
Culpepper is interesting and valuable. 

In their work on heat penetration the authors have great- 
ly extended the work shown in their previous publication, 
and the results here given are much more valuable than their 
earlier ones, because the results obtained with different initial 
temperatures are given, whereas their earlier publication was 
confined to products filled into the can at room temperature 
and processed without exhaust. The results obtained with 
study of heat penetration are shown in the form of curves, and 


Ayars “NEW PERFECTION” Pea and Bean FILLER 


No valves to wear out and leak brine on the 


Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 120 cans per minute. 
No Cams. 
Has no RUBBERS to catch cans after they 
become worn. 

Only Filler for BAKED BEANS. 


Has separate measure and separate saucer. If 
measure fails to drop part or all the quantity of 
beans the can will show slack to inspector. 


No Levers. 


MODEL MADE FOR No. 1, 2, 3 & 10 CANS 


CANNED FOODS WEEK 
MARCH 1--8, 1922 
DON’T FORGET THE DATE 


SALEM 
NEW JERSEY 


; BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada 
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include not only, the heat penetration of the products men- 
tioned, starting with different initial temperatures, but also the 
results obtained at varying periods of exhaust. 


The extent to which products continue to heat in the cen- 
ter of the can after removal from the retort is shown in detail. 
This is found to be much greater in products given a short 
process than with products given a long process, because in 
the former case the difference between the temperature in the 
center of the can and near the outside of can is greater, and 
of, course, this temperature must tend to equalize before the 
can begins to cool at the center. The rise in temperature 
after the processing period is of course much greater in air- 
cooled goods than in water-cooled goods. This general ten- 
dency of canned foods of slow heat penetration to continue 
heating at the center of the can after their removal from the 
retort has been shown before, and some results on the sub- 
ject have been given. The authors have greatly extended our 
information on the subject, The temperature at the center of 
the can during the period of cooling, as shown by the authors, 
is of a special interest. 

In discussing the subject of cooling in an article published 
about a year ago, Thompson called attention to the fact that 
viscosity of liquids grew less with increasing temperature, and 
that heat penetration would therefore be more rapid at high 
temperature than at low temperatures. Notwithstanding this 
observation, however, he stated that the cooling curve was the 
reverse of the heating curve’ In Bulletin 16-L of the Research 
Laboratory, the same statement is made and cooling is dis- 
cussed as if occurring at exactly the reverse rate from heat- 
ing. In the present bulletin the authors point out the extent 
to which the varying viscosity at different temperatures causes 
the cooling curve to vary from the theoretical curve. The dif- 
ference is immaterial at high temperatures, and in considera- 
tion of the unavoidable variation of rate of cooling, whether 
the cooling is done in the air or in water, the results shown by 
Magoon and Culpepper would seem to indicate that a theo- 
retical cooling curve is satisfactory for determining the steriliz- 
ing value of any process. As the can cools further, however, 
the temperatures obtained by Magoon and Culpepper vary 
materially from the theoretical cooling curve suggested by 
Thompson and the writer. Although this has no material effect 
on the sterilizing value of the process which Thompson and I 
were considering, it may well affect the cooling of such canned 
products, as, for instance, corn, to such an extent that therm- 
ophilic bacteria wili no longer grow. At any rate, the results 
shown are of value. 


The bulletin does much to fill one of the many gaps in our 
information on this subject, and is in general accord with the 
work being done in other laboratories. In some respects the 
data given might have been supplemented to advantage. The 
processes employed were practically without “coming up” 
time; that is, time was counted from the moment steam was 
turned on to the retort, but the latter was so small that it 
reached the holding temperature in the fraction of a minute. 
The curves shown, therefore, are not. entirely applicable to 
canning conditions, in which there is necessarily a “coming 
up” time when processing at high temperatures and the pro- 
cess time begins when the retort reaches the desired tempera- 
ture. The times shown by the curves are therefor a little 
slower than would be obtained under commercial canning 
conditions. This difference is relatively insignificant in prod- 
ucts of slow heat penetration, such as corn and sweet potatoes, 
but it is relatively considerable in products that heat more 
rapidly, like peas, and string beans; so that in Magoon and 
Culpepper’s work the center of the cans reaches retort tem- 
perature two or three minutes later than in the processes using 
the shortest “coming up” time employed by commercial can- 
ners. This of course does not detract from the value of the re- 
sults given. The “coming up” time in commercial plants is 
not entirely uniform, and heat penetration curves must always 
be considered by every canner in relation to the ‘coming up” 
time he employs, : 

The vacuum shown would be related more closely to the 
vacuum of cans as determined in the industry if the cans had 
been allowed to stand a week or so before the vacuums were 
determined. It is believed, however that the relations which 
the authors point out would still hold. 


Throughout the bulletin vacuum is expressed in inches of 
mercury, pressure in pounds per square inch, weight in grams 
and temperatures in degrees Centigrade. Thus, the values are 
given partly in the United States system of weights and meas- 
ures and partly in the metric system. This is in accord with 
the usual practice, and the terms used are those universally 
employed by scientific men in the United States. The infor- 
mation in the bulletin would be more accessible to canners, 
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9 
however, if the weights were also given in ounces and the tem- 
peratures in degrees Fahrnheit. . 


The bulletin should be in the hands of every canner. The 
Department of Agriculture has a limited supply for distribu- 
tion, and while these last copies may be obtained by request- 
ing them of the Division of Publications, U. S. Department of 
Agriculture. Copies may also be obtained by writing to the 
Superintendent of Documents, Government Printing Office 
Washington, D. C., and enclosing ten cents in coin. The bul- 
letin referred to is Bulletin 1022, U. S, Department of Agri- 
culture. 

HOW THE MEAT MEN ARE EDUCATING CONSUMERS 


Taking a clock to pieces to see what makes the wheels go 
round results from a curiosity which is by no means confined 
to children. The desire to get an inside view or to peer behind 
the scenes is a human characteristic recognized and catered 
to in the production of Armour & Co.’s new store window 
display—the most novel and interesting window display that 
Armour & Co. has ever produced. The display also enables a 
quick visualization of the part that the packing industry plays 
in conveying and marketing the product of farmers to the con- 
suming centers. 

The display consists of a refrigerator train with sides re- 
moved so that the loaded interior of the cars can be seen, and 
the train itself is a link between the farm and the packing 
house on one hand, and the farm and the city on the other. 
A cross section of a model packing house in operation show- 
ing the various processes necessary to prepare beef, pork, veal 
and mutton is shown at the left of the display and the con- 
suming center, with the branch house in the immediate fore- 
ground, is seen at the right. 


Market finding is the greatest problem of industry—par- 
ticularly so where an industry’s principal product is highly per- 
ishable and cannot be obtained except in units which include 
a great many lesser products of a wholly different nature. 
The Armour window display teaches that lesson in an impres- 
sive way, which enables one readily to understand how scien- 
tific experiments have developed uses for by-products of meat 
animals to the point where they are valuable in every other 
industry, thus providing employment for thousands of people 
and millions of dollars of capital 

The display will help one to understand how complete 
utilization of every part of the meat animal lessens the dif- 
ference between the cost of live animals and the selling price 
of meat—an economic achievement which could not be accom- 
plished on any basis other than that of big volume production. 
From this new display, which is indeed a departure from estab- 
lished methods of window advertising, both the dealer and the 
public will get a much clearer idea of the service that Armour 
& Co. perform in linking the consuming center with the pro- 
ducers, through the packing plant and its branch houses, 
which afford the retailer a constant and dependable supply of 
fresh meat and other foods, 

The display is lithographed in natural colors and is quite 
attractive from the artistic point of view, as well as for the 
economic lesson that it teaches. 


NEW FORM OF BILL OF LADING 


Effective March 15th new form of export and domestic 
bills of lading will become effective as prescribed in decision 
of the Interstate Commerce Commission in Docket No. 4844, 
Bill of Lading Case, Thenew forms of bill of lading prescribed 
by the commission, and whith will be adopted by the railroads, 
contain substantial chang@§ both on the face and in the pro- 
visions on the back of the documents. These changes vitally 
affect the carriers’ liability to the shipper, and represent an 
improvement in favor of the shipper over the old form of bill 
of lading. It is, however, recognized by the carriers that they, 
as well as many shippers, will have on hand a supply of the 
old forms of the domestic bill of lading, and in order to avoid 
economic waste, carriers will permit the use of the old forms 
until July 1, 1922, requiring, however, that such forms be 
stamped in legible type with the following notation to be signed 
as indicated: 

“This shipment is tendered and received subject to 
the terms and conditions of the company’s Uniform Bill 
of Lading effective March 15, 1922. This receipt is not 
negotiable and if the shipment is consigned “To Order” 
must be exchanged for company’s Uniform Order Bill of 
Lading. 


“Shipper’s Signature 


Agent’s Signature” 


The above does not apply to Order/Notify shipments on 
which the new form of bill of lading must be put in use effec- 
tive March 15th. 


: 
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: TO LATE TO CLASSIFY 

FOR SALE—tThe following Tomato Machinery at a very. 
low price. All are in first class condition, used for three can- 
ning seasons of about ten weeks each. 

Sprague, Lowe Sanitary Pulper. Sprague, Lowe Tomato 
Steamer. Merrill Soule Four Pocket Can Filler without cooker 
hopper, No. 1 cans. Rotary Tomato Washer—Screen Type. 
Galvanized Bucket conveyer 10‘ long 12” Buckets. Two Copper 
Process Tank coils for 6’ tank. S. C. Morris 105 Liberty St., 
Brooklyn, N. Y. 


WANTED—1 Pea Cleaner, small size. 
1 Monitor Pea Grader. 
1 Blancher and Washer. 
1 Seven Pocket M. & 8. Corn Filler. 
1 Pea Filler. 
1 Corn Silker. 
Green Pea Elevators. 
Address The Frankford Cang. Co., Ltd., Box 658, 
Trenton, Ont., Can. 


WANTED—Second hand Ayars Tomato Washer 
and Scalder or other good make. Second-hand Ayars 
Rotary Single Filler for No. 3 cans tomatoes. Name 
conditions, price and how old. Address Box A-946 
care The Canning Trade. 

, WANTED—Factory foreman, capable of handling help 
and familiar with the packing of quality vegetables and apples. 
Opportunity to work into position of superintendent. Give 
full particulars in first letter. Address Box B-950 care The 
Canning Trade, 

WANTED—Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables, Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle aged. Open for position at once. Ad- 
dress. Box B-945 care The Canning Trade. 


WANTED—Position as salesman with an up-to-date can- 
ning concern. Have had selling experience for years traveling 
the wholesale grocery trade of the country. Best of reference. 
Address Box B-948 care The Canning Trade. 
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FOR SALE—2 Invincible Green Pea Separators, 
in good condition, with new belts, picking table with 
only one machine. Address Red Creek Cang. Co., Red 
Creek, Wayne Co., N. Y. ‘ 


FOR SALE—A modern Canning Plant, situated in 
the most productive farming and fruit growing county 
in Western New York. Located on railroad and State 
Five new buildings constructed of 
cement blocks and equipped with canning machinery. 


. Labor supply excellent. Address Box A-949 care The 


Canning Trade. 


FOR SALE—Narrow Grain, Maine Style Ever- 
green Corn Seed, 1921 growing, high germination; sam- 
ples and price on application. Address H. C. Heming- 
way & Co., Syracuse, N. Y. 


FOR SALE — Morgan 7-track Nailing Machine, 
Motor driven, on wheels. Will equip same with Motor 
suitable for your current. First class condition. $650.00 
= Motor. Chas. N. Braun Machinery Co., Ft. Wayne, 

ndiana. 


FOR SALE — Squirrel Tomato Washer, Tomato 
Sorting Table, Monitor Thomas Tomato Scalder, Cyclone 
Machine and Pump, Pulp Finisher. 80 Gallon Copper 
Jacket Kettle. Monitor Pea and Bean Cleaner, Ayars 
Pea and Bean Filler. Two retorts 40x60 with cages. 
Address Box A-947 care The Canning Trade. 


FOR SALE—Cannery located eight miles east of 
Milford, in a section famous for tomatoes and fruit 
growing. Capacity 10,000 cases, 3-pound can. Mod- 
ern machinery, in good order. For price and terms ap- 
ply to William R. Murphy, Milford, Del. 


WANTED—One 40x72 closed retort with 3 crates 
thermometer and gauges. Must be in good condition. 


Red Creek Cang. Co., Red Creek, Wayne Co., N. Y. 


ings through a four and five 


CANNED TOMATOES ALMOST GONE! 


An actual canvass completed February 10th has shown stocks of canned tomatoes in first hands in the east to be 
less than one fourth of a car for each of the carlot buyers in the territory which said first hands serve, or only 


ONE FOURTH AS MANY AS ON DECEMBER 10th, 


At the same time there is every indication that stocks in second and third hands are materially reduced also. 
you realize that at this rate stocks in canners hands will be completely exhausted in less than thirty days ? 


THIS WILL NEVER DO ! . 


Canners who still own tomatoes owe it to the trade at large to distribute the sale of their present insignificant hold- 
ths period in an orderly and business like manner. If they clean out in thirty days 


speculative prices are almost sure to result and great harm will be done —Advertisement. 


Do 


CORN 


PATENTED 


THE MORRAL | 
HUSKER 
Either SINGLE er DOUBLE 

THE MORRAL 


CORN CUTTER 
Either SINGLE or DOUBLE CUT 


Write for Prices and Further Particulars 


MORRAL BROTHERS 
MORRAL, OHIO 
BROWN, BOGGS CO., Ltd., Hamilton, Oat. 

Sole Agents for Canada 


PATENTED 
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How a Men’s 
Furnishing Store, 
in}Louisville, 
Capitalized 
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Week— 
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WHAT A TRADE ASSOCIATION MAY DO. 
Correspondence Between Department of Commerce and Depart- 
ment of Justice Upon the Activities of 
Trade Associations, 

Department of Commerce, Office of the Secretary, 

Washington, Feb. 3, 1922. 
My dear Mr. Attorney General: 

The situation regarding the activities of legitimate trade 
associations is more disturbing now than at any time since we 
first discussed the matter and since Mr. Lamb was advised by 
Colonel Goff and Mr. Fowler that it was your desire that I 
present an informal, inter-departmental inquiry regarding the 
present status of the law relating to legitimate trade associa- 
tions and the extent that they may engage in legitimate co- 
operative activities, I have made a further survey of the mat- 
ter and the questions hereinafter presented seem to be vital 
to trade associations based on present information secured 
through recent investigation. 


It may not be out of place to call your attention to the 
organic act which created the Department of Commerce, which 
imposed upon the Department the duty ‘to foster, promote 
and develop the foreign and domestic commerce, the mining, 
manufacturing, shipping and fishery industries, and the trans- 
portation facilities of the United States.” In obeying the com- 
mands of the statute, it seemed to me that the Department 
should employ all available legal means to get into the closest 
possible touch with industry in all its forms and secure the 
best information possible regarding the needs and necessities 
of trade and commerce. If the Department has to help, aid 
and assist industry, it must, of course, be conversant with the 
facts and conditions influencing the carrying on of trade. The 
existence of a large number of trade associations being well 
known, prompted me to make inquiry regarding their forms 
of organization and the functions they were performing to 
ascertain whether or not they could be utilized as a means 
for securing trade information that would properly aid the 
Department in performing its duties. My inquiry into the 
affairs of trade associations was not with the idea of creating 
a new scheme for carrying on business, but solely for the pur- 
pose of ascertaining whether or not they could properly be 
utilized in furnishing information that would not only be 
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helpful to the Department and to the commercial world, but 
to the public generally, always keeping in mind that whatever 
activities were Carried on by such associations, they should of 
necessity be within the terms of existing law. In the course 
of my inquiry, I discovered that certain trade associations 
were involved in litigation which questioned the legality of 
their performances, and, by reason of the litigation, there was 
much doubt and confusion regarding the legal limits within 
which trade associations could properly operate. This situa- 
tion seemed to call for conferences with your Department, 
which you have graciously afforded, and although no definite 
determination has heretofore been reached regarding the pol- 
icy to be pursued, I realize the difficulties that confront you 
in attempting to reach a proper conclusion, and while a public 
announcement from you would have been most helpful to all, 
I most heartily acquiesce in your suggestion that the matter 
be presented as an informal, inter-departmental inquiry for 
my guidance in performing the duties imposed upon me by the 
organic act creating this Department. 


So much has been said in the various conferences, couped 
with lapse of time, in order to obviate excusable failures in 
memory as to the matters that have heretofore been discussed 
and to make clear the position and views of this Department, 
I desire to offer some preliminary observations regarding trade 
associations before asking the specific questions heretofore set 
forth in various informal memoranda and upon which I desire 
the informal expression of your views, 


Commercial progress in industry has always been meas- 
ured by the advance in knowledge of those engaged in indus- 
try. It is impossible for men to acquire or secure all possible 
knowledge at one time. Its acquisition is a growth resulting 
trom continuous, intelligent inquiry. The knowledge of an in- 
dustry that is necessary and essential to its success must em- 
brace all facts and circumstances that will in any way influence 
that industry. These facts and circumstances must include 
economic conditions as well as scientific facts to the extent that 
science is called into play in its operation and all commercial 
conditions that make for efficient production, merchandising, 
and distribution. No one will dispute the foregoing state- 


ments; they are fundamental and necessary to the life of trade 
and commerce. 


stands up to its job. 


A Cameron Machine asks no indulgence; 


SUPPORT CANNED FOODS WEEK 
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IT WILL HELP YOUR BUSINESS 


83 Lockseam Body - Maker with 
Soldering Attachment. 
150 can-bodies per minute 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave. Chicago 
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Liberty 


Atlanta 


Canners 
Salt 


WHAT EVERY CANNER CAN USE FOR 
RESULTS 


THE COLONIAL SALT COMPANY 
Akron, Ohio. 


Boston Buffalo Chicago 


SERVICE 


alf a million dollars worth of well selected stock, 
constantly maintained, and an organization 
keyed upto the theory that plant efficiency is meas- 
ured by the number of orders shipped on the day 
of receipt, accounts for Caldwell service. 


~~ Tf you need gears, sprockets, transmission machinery, 
Helicoid Conveyor or any of the Caldwell specialties. prompt- 
ly wire Caldwell, or call up the nearest Link-Belt office. You 
will find Link-Belt Company offices in all principal cities. 


H. W. CALDWELL & SON CO. 
LINK-BELT COMPANY. OWNER 
CHICAGO, 17th Street and Western Avenue 
DALLAS TEXAS, 709 Main Street NEW YORK, 299 Broadway 
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The difficulty seems to lie in the determination of the 
means and methods that may be adopted to secure this neces- 
sary information. 
curing the admission that an individual may secure knowledge 
of these facts by any means that would not constitute an indi- 
vidual crime, and that he may use the information in such 
manner as his best judgment may tell him will bring him the 
greatest benefit. 

But when two individuals engaged in the same line of in- 
dustry undertake to provide a means for securing facts neces- 
sary and essential to the economic and efficient conduct of their 
respective organizations, this form of endeavor seems to at 
once assume an aspect of difficulty that, in my judgment, is in 
no way justified by a proper consideration of the underlying 
necessities therefor. 


The individual sets up some form of instrumentality to se- 
cure the information without which, in the management of his 
business, he would be groping in the dark: His competitor 
across the street does the same thing, and each, securing his in- 
formation in his own way, uses it as he sees fit, and the action 
of either one has not offended the majesty of the law. Yet, if 
the two seek to join the instrumentality each has used for in- 
formation purposes and the same information is received 
through one instrumentality and the information given to each 
and it is used in the same way that it was before, it is suggested 
that the collective activity in the use of the consolidated in- 
strumentality should not be permitted because of the greater 
ease and facility thereby afforded for the two individuals to 
make improper use of the information so acquired, In cther 
words, the objection does not go to the instrumentality, but 
to the abuse of the information that may be secured through 
the collective means. 


The principle is the same whether two or two hundred join 
together in securing the information. 


No form of legislation has ever yet been devised, nor has 
man, with all of his genius for invention, even been able to 
devise a rule or regulation that would prevent men from com- 
mitting crimes if they are so minded. The best that can be 
done is to forbid the doing of certain acts or to command the 
doing of others, prescribing proper punishments in the case of 
the commission on the one hand and the omission on the other; 


Little, if any, trouble is experienced in se-. 
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and when legislation takes that form, rules and regulations and 
administrative constructions which have for their objective 
the making of the prohibited thing more difficult will always 
include within their terms the law-abiding citizen as well as 
the prospective criminal. 


We have had criminals since the beginning of time, and 
human nature can not be changed by legislation. The crim- 
inally inclined represent a small minority, and it may be said 
in a general way that, excepting offenses against persons and 
property, most of the criminal statutes regulating trade and 
commerce and for-bidding acts that seem against sound pub- 
lic policy have been made necessary for the control of the mi- 
nority. None of these statutes, however, has undertaken to 
prevent the doing of a thing that would result in benefit to the 
public, but the restriction has been against the doing of the 
thing in an unlawful way. These statutes have not condemned 
lawful institutions or instrumentalities for the carrying on of 
commerce merely because someone might possibly abuse their 
use. The laws have condemned the abuse and punishments 
have been prscribed for those who may be found guilty of the 
abuce. Therefore, the fact that the minority may be known 
to violate given laws does not establish a principle that the pri- 
mary means, lawful in itself, which they have adopted for the 
purpose of performing the unlawful acts, should be entirely 
abolished and its use forbidden by law-abiding citizens. Each 
unlawful use of the means.is merely an individual case of the 
violation of a law. 


Trade ascociations have been in existence for many 
years, The great majority are legitimate, both in form of or- 
ganization and in activity. The minority, while lawfully or- 
ganized under articles expressing lawful purposes, may en- 
gage in activities that are evidence of purpose contrary to and 
outside of the declared purposes in the articles of organization. 


Again, a trade association may have lawful form of organ- 
ization and the activities of its officers may be clearly within 
the purposes declared in the association charter, and yet mem- 
bers of the organization may, by unlawful confederation, use 
the information lawfully secured for unlawful purposes. It 
may, therefore, truthfully be said that the line dividing the 
good association and the bad, the proper activity from the im- 
proper one, and the lawful activities of the officers of an as- 


veeeeeey> Just the knowledge of who uses a machine sometimes decides its worthiness. Let us tell you <-«eeeeeoe 
of some of the people who use the MONITOR Blancher. 
You will find among them, the most successful canners in the business. Judge the 


proposition from that standpoint. 
We are proud of our users. 


Canadian Plant 
HUNTLEY MFG. CO., Ltd. 
Tilleonburg, Ont. 


P. O. Drawer 25 
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Ask us for a list. 


HUNTLEY MFG. CO. 
SILVER CREEK, N. Y. 
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IT WILL HELP YOUR BUSINESS 


It will bea pleasure to name them. 


SPECIAL AGENTS: 

A. K. ROBINS & CO. 
Baltimore, Md. 
BROWN, BOG Co., Ltd. 

amilton, Ont. 
BERGER & CARTER CO. 
San Franciscus, Calif. 
M. T. WALSH MFG. CO., 
Milwaukee, Wis. 
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ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 
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HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Gang Slitter No. 225 


Of this machine we state that it ‘‘cuts dead 
true’’. Over 800 in service, every one guar- 
anteed. Some of the wide awake concerns 
have discarded practically new slitters of other 
makes and replaced them with Bliss No. 225 
Gang Slitters. Why? Because it meant a 
big saving to them. 


If your gang slitter is not a Bliss, let us 
show you why it should be and save you money. 


Specialist’s Cure for Can Making Ills 


Bliss Automatic High-Speed Can Machinery. 
Use daily as directed 


Battery of No. 225 Gang Slitters, operating in a large can plant. 


E. W. BLISS CO. works BROOKLYN, N.Y., U. S.A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union Bank Bidg. Peoples Gas Bidg. Keenan Bldg. | Boatmen’s Bank Bldg. Marine Bank Bidg. Union Trust Bldg. Second Nat'l Bank 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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sociation from the unlawful acts of the membership, can not be 
determined, in every instance, with singular ease. It is my be- 
lief, however that it is more easy to determine the forms of 
organizations and activities that are generally recognized as 
good than to determine in advance those that may be bad, be- 
cause, in the latter instance, the peculiar facts relating to each 
association the subject of inquiry may determine whether the 
organization or its members are operating in violation of law. 

It is with much earnestness that I claim there is propriety, 
generally speaking, in trade associations, Their lawful field 
of endeavor is large, and their activities work for promotion 
and advancement of the public welfare and for progressive 
economic organization. In making this statement, I am not 
unmindful-of the fact that the impression exists with a small 
minority that individual prohibited acts may be accomplished 
by organization under the disguise of a trade association. How- 
ever, to make my position clear regarding the trade associa- 
tions, the existence of which I advocate, I desire to say that I 
have always taken the view that no body of men could combine 
in the form of a trade organization and do any act or thing 
forbidden by law if they were undertaken by them outside of 
a trade organization. The character of trade organization the 
existence of which should be preserved is one that carries law- 
ful purposes only in its articles of association; its activities 
must be in harmony with its declared purposes. The articles 
of association, with their lawful, declared purposes, must not 
be used as a mask to hide unlawful purposes. In other words, 
the organization can not be used to conceal or disguise any 
contract, combination, conspiracy, agreement, or understand- 
ing, secret or otherwise, on.the part of the officers of the organ- 
ization or on the part of the membership or any part thereof 
to engage in activities in restraint of trade or otherwise in 
violation of the anti-trust laws. 

There has been much information collected by legitimate 
trade associations in which the general public has no interest 
whatsoever, yet information of this class has always been freely 
offered to the daily and the trade press, as well as to any gov- 
ernmental agency that might desire the information as a matter 
of statistical record. On the other hand, certain statistical 
data are collected by trade organizations that would be of vast 
value to the public generally if published in practical, avail- 
able form. 

Many of the trade associations securing and disseminating 
the statistical data mentioned have restricted the same to its 
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membership, while others have undertaken to give the same to 
the public through the daily and the trade papers concurrently 


with its members. The trade associations of the latter class are 
in the minority. 


Information lawfully secured regarding trade and eco- 
nomic conditions made public for the information of everyone 
can not be harmful. Information secured solely for the benefit 
of members and of a character that puts the membership, by 
reason of the information, in a position of advantage as com- 
pared with the public without such information can not be 
sanctioned by sound public policy, The act of securing the in- 
formation and the use of it by the members of a particular or- 
ganization may be perfectly lawful in itself, but it is my belief 
that good morals and a sense of fair dealing require the giv- 
ing of the information secured in this collective manner to the 
public generally, to the end that all persons engaged in com- 
mercial transactions involving the information in question will 
be on an even footing. 


The activities of trade associations that have received the 
greatest criticism involve the collection of statistics relating 
to volume of production, capacity to produce by districts of pro- 
duction, wages, consumption of products in domestic and for- 
eign trade, distribution thereof including volume of distribu- 
tion by districts, together with figures as to stocks on hand, 
wholesale and retail, by districts, coupled with information as 
to price, either in the form of individual reports of each mem- 
ber distributed to every other member or the individual prices 
reported to the association and by the latter compiled and 
averaged by districts for certain specified periods. 

If information regarding production, capacity and distri- 
bution by districts, with average prices for grades, brands, 
sizes, styles or qualities sold in the respective districts for speci- 
fied periods of time could be given to the public at the same 
time that such information is available to the members of an 
association, in my judgment, great public good would result. 
With this information available everyone dealing in the prod- 
ucts of a given industry, whether buyer or seller, would have 
the same information regarding conditions and, in dealing 
with one another, would have knowledge of the same facts 
upon which to form their judgments as to the proper course 
to pursue. 


OMAHA, NEB. 


SUPPORT 
CANNED FOODS WEEK 
MARCH 1--8 1922 
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said at the 
PEA SECTION 
at Louisville 
What would you think ofa dairyman who for want of an 
additional cream separator crowded his one separator far be- 
yond its capacity and thereby lost 10 to 15% of the butter fat 


which went out with the skim milk? 


I want to emphasize this point of saving money through 
preventing loss or waste. 


In 1920 Factory No. 5, if their cost was no lower and they 
sold their output for the same range of prices, would have 
made $1.77 on each 100 dozen. They packed 27,150 cases in 
1920 and at .017 per doz they would have made $961 00 
or less than the brokerage on their sales; but in 1921 after 
buying another Grader and packing only 17,000 cases, their 
profit would be $12.56 per 100 dozen, or $3270.40 You will 
note they made $3.12 on . 1’s against 72c the year before, 
$10.08 on No.2’s instead of $6.23 and $7.98 on No. 3’s instead 
of $6.46 ane lost only $8.62 instead of $11.64. 


There is a discount for early orders. 


Write Us. 


The Sinclair Scott Co. 


Baltimore. 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,2002-Ib. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 


ZASTROW 
MACHINE CO. 


Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


LABELS 


A Good PRODUCT plus an 
attractive “GAMSE 
your Can———— 
properly — 

| spells “SUCCES 

We operate MORE 
High Speed ‘Offset Presses—than any 


house in Baltimore and can save you 
MONEY on your La 4 


GAMSE 


-LITHOGRAPHERS 
Gamse Building, BALTIMORE, MD. 
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A majority ofthe associations collecting data of the nature 
indicated have distributed same only to members of the asso- 
ciation, while others have undertaken to give the informa- 
tion to the public through the daily and trade papers, Pub- 
lication of the information by these associations in the daily 
press has not been general and its availability to the public 
has been largely through the medium of trade papers, and 
through the daily press to the extent that the latter may have 
been utilized. When published through trade papers this in- 
oe aa should be released to members only after such pub- 

cation. 


It should be borne in mind that the criticism aimed at this 
form of activity has not involved the instrumentality for secur- 
ing it or the subject matter of the information, but has been 
directed to the use or possible use that might be made of the in- 
formation and the fact that no means existed for distribut- 
ing the information to the public at the same time that it was 
received by the members of the association. These observa- 
tions likewise apply to the criticisms directed to the furnishing 
of average price of given commodities according to grade, size, 
brand of quality by districts for specified periods of time, based 
on past and closed transactions. 


With these observations, which have been extended at 
greater length than I intended, I desire the informal expres- 
sion of your views as to the following activities on the part of 
trade associations and their members wherein neither the form 
of the association nor the activity, which appear perfectly fair 
and lawful on the surface, is used to hide or conceal some con- 
tract, combination, conspiracy, agreement, or understanding, 
secret or otherwise, on the part of the association, the member- 
ship, or any part thereof to actually restrain trade or other- 
wise violate the Sherman Act: 


(1) May a trade association provide for its members a 
standard or uniform system of cost accounting and recommend 
its use, provided that the costs so arrived at by the uniform 
method are not furnished by the members to each other or by 
the members to the association and by the latter to the indi- 
vidual members? 


(2) May a trade association advocate and provide for 
uniformity in the use of trade phrases and trade names by its 
respective members for the purpose of ending confusion in 
trade expressions and for harmony of construction as to the 
meaning of trade phrases, names and terms? 


(3) May a trade association in co-operation with its 
members, advocate and provide for the standardization of qual- 
ity and grades of product of such members, to the end that 
the buying public may know what it is to receive when a par- 
ticular grade or quality is specified; and may such association, 
after standardizing quality and grade, provide standard form 
of contract for the purpose of correctly designating the stan- 
dards of quality and grades of product; and may it standardize 
technical and scientific terms, its processes in production, and 
its machinery; and may the association co-operate with its 
members in determining means for the elimination of waste- 
ful processes in production and distribution and for the rais- 
ing of ethical standards in trade for the prevention of dishon- 
est practices? 


(4) May a trade association collect credit information 
as to the financial responsibility, business reputation, and 
standing of those using the products of the industry; and may 
the association furnish such information to individual member 
upon request therefor, provided such information is not used by 
the association or the members for the purpose of unlawfully 
establishing so-called ‘“‘blacklists.” 


(5) May a trade association arrange for the handling of 
the insurance of its members, including fire, industry, indemn- 
ity, or group insurance. In other words, can the members 
of an industry, through the agency of a trade association, 
arrange for or place all of the insurance of the members? 


(6) May a trade association, in co-operation with its 
members, engage in co-operative advertising for the promotion 
of trade of the members of that association engaged in the 
particular industry; and may the association engage in such 
form of promotion by furnishing trade labels, designs, and 
trade-marks for the use of its individual members? 


(7) May a trade association, for and in behalf of its 


members, engage in the promotion of welfare work in the 
plants or organizations of its members, which welfare work 
includes sick benefits and unemployment insurance for em- 
ployees, uniform arrangements for apprenticeship in trade 
education, the prevention of accident and the establishment of 
an employment department or bureau for co-operation with 
employees? 
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(8) May a trade association, in co-operation with its 
members and acting for and in behalf of its members, handle 
all legislative questions that may affect the particular industry, 
regarding factories, trades, tariff, taxes, transportation, em- 
ployers’ liability and workmen’s compensation, as well as the 
a of rate litigation and railroad transportation ques- 

ons? 

(9) May a trade association, in co-operation: with its 
members and acting for and in their behalf undertake the pro- 
motion of closer relations between the particular industry and 
the federal and the state departments of government which 
may have administration of laws affecting the particular in- 
dustry in any form? 


(10) a. May a trade association collect statistics from 
each member showing his volume of production his capacity to 
produce, the wages paid, the consumption of his product in 
domestic or foreign trade, and his distribution thereof, specify- 
ing the volume of distribution by districts, together with his 
stock, wholesale or retail? 


b. And may such trade association, on receipt of the in-- 
dividual reports of each member, compile the information in 
each report into a consolidated statement which shows the total 
volume of production of the membership, its capacity to pro- 
duce by districts of production, which, in some instances, in- 
clude a state or less area, the wages by districts of production, 
the consumption in foreign or domestic trade by districts, the 
volume of distribution by districts, and the stocks on hand, 
wholesale and retail, by districts? 


ce. And if, after compiling the information as aforesaid, 
the information received from the members as well as the com- 
bined information is not given by the association to any other 
percon, may it then file the combined statement with the Sec- 
retary of Commerce for distribution by him to the members of 
the association through the public press or otherwise and to 
the public generally and to all persons who may be in any way 
interested in the product of the industry, it being understood 
that the individual reports for the members should cover 
either weekly, monthly, quarterly, or longer periods as may 
be deemed desirable by the members, and, when a period is 
adopted, the report for each member shall cover that period, 
and the combined report shall be for that period? 


(11) a. May a trade association, at the time it collects 
the production and distribution statistics above outlined, at the 
same time have their members report the prices they have re- 
ceived for the products they have sold during the period taken, 
specifying the volume of each grade, brand, size, style or qual- 
ity, as the case may be and the price received for the volume so 
sold in each of the respective districts where the product is 
sold? 

b. And may the association, without making known to 
any person the individual price reports of any member, con- 
solidate all of the reports into one, and show the average price 
received for the total volume of each grade, brand, size, style 
or quality, as the case may be, distributed in each district cov- 
ered by the distribution statistics for the period covered by 
each individual report? 

ce. And may the association, after making such complia- 
tion send the compiled report as to average price, as aforesaid, 
to the Secretary of Commerce, to be by him distributed to the 
public and to any or all persons who may be interested in the 
particular industry making the reports. 

In order to avoid repeating this question in connection 
with each one of the activities outlined in the eleven preced- 
ing questions, may trade associations engage in any or all of the 
activities named without violating the law provided the organ- 
ization and the activity engaged in are not for the purpose of 
hiding or concealing some agreement, contract, etc., to actually 
restrain trade or otherwise violate the anti-trust laws? 

As stated in the beginning, I do not ask you to express 
your views in a form opinion, but it is my hope that you may 
see your way clear to give me the advice that will enable me to 
adopt the proper administrative action in undertaking the 
duties imposed upon the Secretary of Commerce by the organic 
act creating the Department. It is unnecessary for me to say 
that the general, unsettled condition regarding the proper 
provinces of trade associations justfies as early a reply to these 
inquiries as your other numerous official duties will permit. 


Yours faithfully, 
HERBERT HOOVER, 
Secretary of Commerce. 


( Continued on page 22 ) 
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THE MAX AMS MACHINE CO. 
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SERMONETTE FOR CANNERS 


“HAVE FAITH - - AND LIVE! 
NO. 1 


been so deep-set and so widespread as it now is. The 

eanner who recently said to the writer that he could 
wish that someone would steal his plant is an unhappy 
canner, and, perhaps, equally unhappy is the canner who 
hoped that fire would destroy his cannery, thus to re- 
move a menace to his happiness, to his peace of mind. 
Each of these canners would likely protest that he 
meant quite what he said, though it is likely enough 
that each would regard the transfer of his cannery into 
other hands as a consummation devoutly to be wished. 
That there is many another canner who would now 
gladly forego canning and all its allurements for another 
occupation, or for no occupation at all, may not well be 
doubted. “That he is mad, ’tis true, ’tis pity; and pity 
’tis ’tis true.” But, thank God, there are still other can- 
ners who stand nothing daunted before the difficulties 
which encompass them; canners who will survive be- 
cause they are fittest to survive; canners who are daily 
striving to translate their hopes into living deeds, into 
robust and enduring realities. 


It may not be denied that the canner is dealing with 
conditions more harrowing than he has hitherto experi- 
enced—conditions which come because of no fault of his 
own and which will remain in spite of his earnest be- 


seechings that they go, for they are of the aftermath 
of a great world crisis, to remain until real peace shall 
have come, unti! the world’s chaotic house shall have 
been again set in order. At the moment there are two 
groups that stand out prominently among canners—the 
one being the optimistic group, the other the pessimis- 
tic, the former including those canners who remain un- 
dismayed before otherwise overwhelming difficulties, 
the other group including those who have wearied of 
the.unrelenting struggle, and would yield to it. The 
situation to which we point attention—very human situ- 
ation that it is—is without, any merit of newness or 
novelty ; it is as old as human nature; nor has any crisis 
in the history of human affairs failed to witness the 
presence of these two elements—the unafraid and the 
undaunted on one side, the timid and the fearful on the 
other. 

It may not be possible to change the existing con- 
ditions of our individual or even our combined efforts, 
but it is possible for us to change our mental attitudes; 
and with a changed mental attitude towards oun diffi- 
culties, it may not unlikely appear that they were more 
seeming than real. This change of mental attitude is 
not without a real importance and has a real bearing on 
the problem which has come to each and everyone with 
its challenge for solution. For if we shall hold to the 
opinion that the canning industry is incapable of being 


[ is likely that discontent among canners has never 


restored to its normal functioning, we shall become very 
much like a broken reed in the processes of reconstruc- 
tion, to which each and everyone should give to the very 
uttermost of his energies. 

Faith is the imperative need of the moment; 
strong, courageous faith; faith first in ourselves, and 
then in the things of which we are ourselves an essen- 
tial part; for it is during times of stress, such as these 
through which we are passing, that men lose confidence 
in themselves ; and what is this loss of confidence in one- 
self but loss of faith in oneself, than which we could 
suffer no greater loss. What is faith? Faith is de- 
scribed as the “substance of things hoped for, the evi- 
dence of things unseen.” Faith is always fair of face, 
and faith has always a singing soul. Faith moveth 
mountains. “Faith is the very heroism and enterprise 
of intellect. Faith is not a passivity, but a faculty. 
Faith is power, the material of effect. Faith is a kind 
of winged intellect. The great workmen of history have 
been men who believed like giants.” 


The canning industry is in need of men having 
faith in themselves and a no less robust faith in the 
canning industry itself. With such a faith their diffi- 
culties will lose much of the menace which they now 
hold for us; with such a faith we shall remove the 
mountains that now encumber the way; with such a 
faith we shall find ourselves possessed again of the hap- 
piness we have long desired, and our separate busi- 
nesses possessed again of the prosperity long absent 
from them. “Faith is the substance of things hoped for, 
the evidence of things unseen.” Faith is a hopeful 
mental attitude as opposed to a doubtful mental atti- 
tude. Faith builds, faith is constructive, and faith is 
fair of face and has a singing soul. Faith leadeth to 
the mountain top but doubt hangeth ever over a yawn- 
ing chasm. 

A sermon. Quite frankly, yes. A sermon to the 
wayworn and weary; a plea to the disconsolate. A ser- 
mon ?—yes—a sermon to canners who sit in darkness 
and refuse to be comforted. It is not a sermon for stal- 
wart men—men who have the fighting spirit and who 
struggle on no matter how overpowering the odds—but 
a sermon for those who all} too soon grow faint and . 
weary and would yield themselves to their often ill- 
founded doubts and fears and imaginings. 

It is well said that “our doubts are traitors and 
make us lose the good we oft might win by fearing to 
attempt.” Let’s away with our doubts and our fears: 
let’s send them whither they belong; let’s banish them 
into the exterior darkness. With faith in our indomit- 
able selves, faith in our unconquerable will, victory is 
inevitable. But, says Whittier: “When faith is lost, 


when honor dies, the man is dead. Have faith—and 
live!” 
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The Builder of Lasting Friendship 


Thousands of folks in all parts of America use Heekin Cans. 
They have never seen the manufacturer of these cans, nor has 
he seen them. Yet there is a firm bond of friendship existing 
between them. | 


Quality is the foundation on which this friendship is based— 
and faith. For every user of Heekin Cans knows the superior 
quality of these cans—and has faith in the integrity of the 
manufacturer to keep this quality always top-notch. And he 
always will. 


The manufacturer of Heekin Cans knows the needs of his users 
—knows that only the finest cans could meet their requirements. 
And because Heekin are the finest cans, they have built up a 


great business. ® 


THE HEEKIN CAN CO. 
Culvert, 6th and New Sts., Cincinnati, Ohio 
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( Continued from page 18 ) 
Honorable Harry M. Daugherty, 
Attorney General, 
Department of Justice, 
Washington, D. C. 
OFFICE OF THE ATTORNEY GENERAL 
Washington, D. C. 
February 8, 1922. 

My Dear Mr. Secretary: 

Your communication of the 8rd intsant relating to the 
practices in which trade associations may lawfully engage was 
received. I recognize the force of your able discussion of the 
subject, and after careful consideration of the several activi- 
ties which you suggest can be exercised lawfully, I beg to say: 

With reference to the first paragraph, there is no apparent 
objection to a standard system of cost accounting, but I think 
associations should be warned to guard against uniform cost 
as to any item of expense, For illustration, a strong effort has 
been made by some lumber associations to take as a basis for 
estimating costs of production a uniform charge for stumpage. 
Of course, the cost of the timber in the tree to the different 
manufacturers who own their timber in the woods greatly 
varies; and as to each it should be charged at its actual cost. 
It is as clearly a violation of the law to agree upon the cost of 
an item that constitutes a substantial part of the total cost price 
when its cost actually: varies, as to agree upon the sales price 
is substantially affected by such agreement. It has been ascer- 
tained that the membership of one association go so far as to fix 
a uniform cost price, leaving to each member to determine what 
per cent profit he will add, thus eliminating entirely competi- 
tion in so far as affected by the cost of production. 

Furthermore, I have serious doubts about the advisability 
of the latter part of the sixth paragraph. I can see no objec- 
tion to co-operative advertising designed to extend the mar- 
kets of the particular article produced or handled by the mem- 
bers of an association, but when the several producers or deal- 
ers use uniform trade labels designs and trademarks it seems 
to me the inevitable result would be a uniformity of price. 
Where two competing articles are advertised in precisely the 
same way and bear exactly the same label or trademark, it cer- 
tainly would be difficult for one to be sold at a higher price 
than the other, although its quality may be superior. In a way 
this is illustrated in the dement industry. There a standard of 
quality has been adopted. That is, it is necessary for all 
cement to comply with a certain standard, but in practice no 
manufacturer undertakes to make, or at least no one adver- 
tises that he does make, a grade of cement superior to that 
standard. The result is that there is no competition in the 
sale of cement so far as quality is concerned. It seems to me 
therefore that it would be well to eliminate the latter-clause 
in paragraph six, to wit, ‘“‘and may the association engage in 
such form of promotion by furnishing trade labels, designs 
and trademarks for the use of its individual members?” 

I can now see nothing illegal in the exercise of the other 
activities mentioned, provided always that whatever is done 
is not used as a scheme or device to curtail production or en- 
hance prices, and does not have the effect of suppressing com- 
petition. It is impossible to determine in advance just what 
the effect of a plan when put into actual operation may be. 
This is especially true with reference to trade associations, 
whose members are vitally interested in advancing, or as they 
term it, stabilizing prices, and who through the medium of the 
associations are brought into personal contact with each other. 
Therefore, the expression of the view that the things enum- 
erated by you with the exceptions stated, may be done lawfully 
is suppressed or prices are materially enhanced, this Depart- 
ment must treat such a practice as it treats any other one which 
is violative of the Anti-Trust Act. 

Yours sincerely, 
H. M, DAUGHERTY, 
Hon. Herbert Hoover, Attorney General. 
Secretary of Commerce, 
Washington D. C. 
DEPARTMENT OF COMMERCE 
Office of the Secretary 
Washington 
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February 9, 1922. 
My Dear Mr, Attorney General: 


: I have your letter of the eighth instant, in reply to my 
letter to you of February 3, 1922, in which I made informal 
inquiry as to the legality of certain activities of trade associa- 
tions enumerated in eleven questions. It is very pleasing to me 


to note that our views regarding thse matters are in such close 
harmony. 


Your observation regarding the last clause in question (6) 
in my letter are wholly sound, based on the language of that 
clause. It was not, however, my idea that each constituent 
member of a trade association would use a community trade- 
mark on his product, i. e. the same trade-mark that was used 
by every other member of the association, and, therefore, the 
last clause in that question was unhappily worded. The ques- 
tion really relates to trade promotion through cooperative ad- 
vertising, in which certain trade slogans are used, such as, 


‘Made in Grand Rapids,’’ which was adopted by the furniture 
manufacturers at that furniture center. Generally, activities 
covered in question (6) are conductive by a trade association in 
a given local community. An organization at Chicago adver- 
tises for its entire membership, which includes every line of 
commercial endeavor in Chicago, that the city is the great cen- 


tral market, It is cooperative advertsing of this class that 
tends to promote trade extension in given lines or collected 


lines of industry. Certain of the trade associations, however, 
do devise trade-marks, not for use by all members, but for in- 
dividual members. It is a well-known fact that when some 
manufacturer or producer is fortunate enough to select a trade- 
mark that appeals to the public, it becomes a great aid in sell- 
ing his commodity and, as a result it is well advertised until 
it becomes a household word. Other producers or manufac- 
turers of the same kind of an article, in order to take advantage 
of this situation, will devise a trade-name or trade-mark as 
near to that of the successful competitor as he thinks he can 
go and still escape suit under the trade-mark or unfair competi- 
tion laws. The activities of a trade association regarding 
trade-marks to which I referred in my letter of the third relate 
to the straightening out of instances of unfair competition or 
infringement as between the members by undertaking to de- 
sign trade-marks for the individual members of the associa- 
tion making the same product that would absolutely prevent 
coniusion on the part of the public as to the producer or manu- 
facturer of the given article and, at the same time, remove all 
claim of infringement or unfair competition. In other words, 
the trade-mark activity referred to was that of making the 
trade-marks of each individual member distinctive instead of 
common. You may, therefore, consider the part of my ques- 
tion (6) referred to in your letter as eliminated from the ques- 
tion, and that the question was really intended to cover the 
matters stated herein. With this explanation, I feel sure you 
will agree with me that our views on the matters presented 
are in complete accord. 
Yours faithfully, 
HERBERT HOOVER, 


Hon. Harry M. Daugherty, Secretary of Commerce. 


WHAT CONSISTENT AND PERSISTENT ADVERTISING 
WILL DO 

In these times of halting business and doubt regarding 
the future, the following real evidence of ‘‘business-better- 
than-ever” is worth keeping in mind. Maybe it will put heart 
into some ‘“‘faint-hearted”’: 

“Boston Feb. 14.—The Gillette Safety Razor Company, the 
dominant manufacturer in its line not only in this country but 
in the world, has had another record year. Gillette in 1921 
earned before taxes $7,008,564, which compares with $6,- 
803,407 in 1920, $6,025,350 in 1919 and $5,252,136 in 1918. 
In fact, for each year of the past decade the Gillette Safety 
Razor Company has increased its earnings over the preceding 
year, an achievement all the more noteworthy when it is re- 
membered that the period spanned the war and post-war read- 
justment periods.” 
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$488,631.15 


REFUNDED TO CANNERS 


as a saving in their insurance cost for 
the year 1921. 


Place Your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


and share in the average annual saving 
of $6.50 per thousand of insurance, 
which has been the actual experience 
of Canners cooperating over a long 
period of years. 


Write 
LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHICAGO, ILLINOIS 


THE CANNING TRADE. 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled 
---it stays on the job. 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 E. State St. Columbus, Ohio 


WITH THIS ONE MACHINE — 
YOU CAN FILL 


Preserves - jelly - mustard - mayon- 
naise - syrups - apple - butter-and all 
similar products. 


Two pistons - one rotary valve- do the 
work and give you— 


Greater accuracy and cleanliness 
of filling than has ever been possible 
before. 


It’s a machine that is made to stand 
up during the strenuous run of the sea- 
son. No breakdowns, delays, loss of 
money and product. 


You can fill on the same floor where 
your kettles are, or on the floor below. 


Find out all about it 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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A QUESTION OF FIGURES 
Is the canning business a gamble? 
No. 2 tomatoes sold last April at 70a75c per dozen; 1,000 
cases at $1.50 per case—$1,500. 
Today’s price 1,000 cases at $2.30 per case—$2,300. Price 
change in ten months $800 advance; 10,000 cases, $8,000 ad- 


vance; 100,000 cases, 1,000,000 cases, 
$800,000 advance. 

It is estimated that Baltimore City alone packed about 
1,000,000 cases tomatoes in the season of 1921. 

If the average selling price was 90c per dozen, the differ- 
ence between 90c and $1.15, 25c per dozen or 50c per case, 
or $500,000. 

This is indeed a question of figures for the wholesale 
grocer as well as the canner, The grocer who pursued the 
hand-to-mouth policy has special cause for refiection. The 
canner who packed and sold at 90c to 95c per dozen during 
the canning season might also stop, look and listen! 


STATISTICIAN. 
CONTINENTAL CAN MAKES FAIR SHOWING 


In his annual report to the stockholders President Thos. 
G. Cranwell, of the Continental Can Company, Inc., said: 

“To the Stockholders: 

“Business for the year 1921 was about sixty-two and a 
half per cent. (6244%) as compared with the business for 1920. 
This was entirely due to the restricted volume of canning 
throughout the country and not at all to the loss of customers. 
Careful attention has been given to economies in all depart- 
ments but the reduced volume of business is reflected in our 
earnings. Liberal allowance has been made for depreciation, 
taxes and bad or doubtful accounts. 

“Inventories have been taken either at cost or at market 
price, whichever is the lower. As seen by the statement the 
inventory has been redured from $8,960,366.07 on December 
31, 1920, to $3,394,908.99 and this reduction in inventory is 
reflected in the bills and accounts payable as compared with 
last year. 

“Our new general line factory at Jersey City was com- 
pleted about the middle of last year and has been in operation 
ever since and with normal conditions returning this unit ought 
to prove the source of a larger volume of business and in- 
creased earnings. 


“Referring to the betterment account, the great portion 


““‘BLOOD 


$80,000 advance; 
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ROGERS Green Admiral; A small seeded, very sweet medium ‘‘Early,”’ 
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of this expenditure was due to the completion of the Jersey 
City plant, All the company’s plants have been and will be 
fully maintained to secure the greatest efficiency. 

“Stocks of canned foods are below normal in the hands 
of both producer and distributor. This should mean that pre- 
parations will be made for a fair-sized production during the 
season of 1922, and, therefore, an increased volume of busi- 
ness for your company, Hence we can look forward with a 
degree of confidence to this year’s results.” 


IOWA-NEBRASKA MOVING ALONG 
By W. H. Harrison. 

With the first six weeks of 1922 behind them the canners 
of Iowa and Nebraska are mapping out a course for their 
1922 operations. ; 

The movement of corn from these two states has been 
very heavy during the past two weeks and this has given 
the encouragement which was lacking earlier in the year, It 
has been particularly gratifying to see old customers from 
the Pacific Coast again interested in well packed corn of all 
grades. That they were buying rather than shopping is evi- 
denced by the fact that during the past two months shipments 
from Iowa and Nebraska canneries to California points alone 
have been but 2,000 cases less than deliveries made to Iowa 
points. Eastern buyers are again in our markets. Chicago is 
using large blocks and even Boston has taken several cars 
during the past month. Each week sees a few additional 
canneries sold out and available spot stocks becoming more 
centralized into the hands of the older and larger companies 
who are in a position to hold and who are not interested in 
selling at this time except to their established trade. Judging 
from the way things have been going over one-half of our 
warehouses will be clean by March Ist. 

As regards 1922 outlook, it looks like a normal pack for 
1922. Buyers have always been able to find ample corn of 
good quality in this district and there is no good reason to be- 
lieve that 1922 will be an exception to the rule or past ex- 
perience. The financially weak companies are now liquidated 
and carrying very light stocks. Many of these stocks will 
not meet the normal demands of their established trade. These 
companies are therefore turning their attention to 1922 opera- 
tions. The growers of the plants which did not operate in 
1921 lost heavily on their field corn and oats and now need 
no solicitation. The only difficulty will be in holding them 


down to contracted acreage. 


originated by A. L. Rogers - and immensely popular by reason of 
its fine flavor and the heavy percentage with which its pack runs to 


the fancy sizes. 


TRAINED FOR A PURPOSE 


ROGERS Gem: Without any exception, the heaviest yielding medium 
““Early’”’ sweet we have ever grown. Second only to Rogers Green 
Admifal in popularity because of its hardiness and even maturity, 


and splendid flavor. 


BY AN EXPERIENCED GROWER 


HORSFORDS Market Garden: 


An old time favorite with Canners because of its 
sturdy growth, dependableness as a cropper and lateness of maturity, 
being perhaps the latest of all the sweets. 


ROGERS BROS. SEED CO. 


326_W. Madison St. 


| 
Spots - Futures. 


Chicago, U. S. A. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 


Rates upon application. 


For Sale—Machinery 


Machinery— Wanted 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—One Monitor Huntley Thistle Sep- 
arator. A-1 condition, used only two weeks. dress 
Yager & Halstead, Inc., Cortland, N. Y. 


WANTED—Max Ams No. 128-G Double Seamers. 
Address reply to Box A-931, care The Canning Trade. 


WANTED—1 Hammercheck or White Viner Feed- 
er, 1 Ferrell Viner Shed Cleaner, 1 Large Size Huntley 
Pea Blancher, in first class shape. Address Box A-936, 
care of The Canning Trade. 


FOR SALE—Maine-grown Corn Seed. 100 bushels 
Extra Early Crosby, 50 bushels Extra Early Golden 
Bantam. Address G. S. & F. E. Jewett, Norridgewock, 
Maine. 


FOR SALE—1 6-Horsepower Gas Engine, 1 60- 
Horsepower Horizontal Boiler, in first class condition. 
Address Box A-937, care of The Canning Trade. 


FOR SALE—Complete corn canning outfit, wagon scale, ele- 
vator, Model MMA cutters, Ulery silker, Burnham double cooker, 
Harris Hoist, Zastrow Hydraulic crane, cooling tank conveyor, 
trackage, trolleys, can elevator, conveyor distributor, engines, 
dynamo, motors, etc. New Hartford Canning Co., Utica, N. Y. 


FOR SALE.—Bargains in machinery for canning 
corn, peas, string beans, pumpkin, etc. 6 steam en- 
gines, 3 Pohl 35 H. P. gasoline engines, generators, 
motors. Write for price list. S. F. Sherman, Utica, 
N. Y. 


FOR SALE—Burt Labelers rebuilt equal to new, 
latest type, up-to-date, $250.00. Knapp No. 2 Label- 
ers cheap. S. F. Sherman, Utica, N. Y. 


FOR SALE—Complete system for conveying 
cans from R. R. cars to second and third floors and 
distributing to storage or direct to fillers. Complete 
automatic conveying system taking crates through 
cooling tanks to warehouse. Going out of business. 
New Hartford Canning Co., Utica, N. Y. 


FOR SALE— 
1—15 H. P. Horizontal Engine $35. 
1—Blake Pump, 2-inch inlet, 114 discharge $40. 
1—22-inch Burr Stone Mill $50. 
8—32x48 inches Closed Retorts with thermometer 
and gauges $50 each. 
75—Crates for retorts $2 each; 2 crates for each 
retort. 
1—Kern Finisher $100. All in good order. . 
Address Box A-948, care of The Canning Trade. 


FOR SALE—At 50c of actual values to quick buyer. 

1—Hawkins Eight Disc Exhauster. 

1—Sprague Tomato Washer. 

1—40-48 inches Open Process Kettle. 

6—Kettle Crates. 

24—Round Top Factory Stools. 

1—New Pulsometer Waste Pump. 

All like new and guaranteed. Also six dozen new 
“Smiley” Peeling knives. Address Box 62, Blackstone, 
Virginia. . 


WANTED—Two Pod Hullers. We are looking for 
two pea podders. Here is a chance to convert unused 
junk into cash if your price is reasonable. Address 
The Columbus Canning Co., Columbus, Wis. 


WANTED—One 40-inch Rotary Pea Separator. 
One 60-inch Pea Separator and Two Harris Hoists. Ad- 
dress A. K. Robins & Co., Baltimore, Md. 


MACHINERY WANTED — One Ayars’ Double 
a tomato filler with change parts for No. 2s and 
s. 
One Monitor scalder and washer. 
One tomato exhaust. 


Mut be in first-class condition and working order. 
Box 194, Keokuk, Ia. 


WANTED—Two Collossus Graders. Advise per- 
forations of screens. Will also buy a few extra Screens. 
Address Box A-932, care The Canning Trade. 


For Sale—Factories 


FOR SALE—A small, well located canning plant. In the 
trucking section of Long Beach, Miss. The place with a cli- 
mate where you can operate twelve months in the year. Plant 
equipment to handle vegetables of all kinds and shrimp and 
oysters. Plant erected only a year ago. The building hold- 
ing the main plant is 45 feet by 60 feet, the boiler house be- 
ing separate from the main building, measuring 30 feet by 
20 fet. This plant canebe- bonght for $5,000 cash. Address 
P. O. Box 37, Gulfport, Miss. 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual. 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 


roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets: 
Baltimore, Md. 
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FOR SALE—On easy terms at one-foudth cost, 
the well arranged and moderately equipped, one line 
pea canning plant formerly operated by the Knowlton 
Canning Company of Knowlton, Wis. The plant is well 
situated and farmers are willing to back it in every re- 
spect. If interested, write at once to F. N. B., P. O. Box 
419, Wausau, Wis. 


FOR SALE—40,000 cases capacity tomato can- 
ning plant at Stevensville, Queen Anne Co., Md. Lo- 
cated on railroad siding and near small town. Tomato 
acreage obtainable in any amount up to 500 acres or 
more. Will sell reasonable. Address Box A-942, care 
The Canning Trade. 


FOR SALE—Middle West plant equipped for peas and to- 
matoes, located in city 30,000. No labor trouble, has storage 
and equipment for 5,000 ton. retail coal business. Factory lot 
290x300 with 300 ft. switch. Farm with 200 acres, sell with 
plant if desired. Farm has record for production of Peas and 
Tomatoes, also is equipped to house and feed 200 head cattle, 
300 head hogs and 20 horses. The territory surrounding this 
plant will contract 350 to 500 acres each of Peas and Tomatoes. 
Address Box A-938 care The Canning Trade. 


FOR SALE—A fully equipped modern Canning Plant, 
located in the heart of the canning trade in the extreme South- 
land; factory 300 feet long by 75 feet wide, with modern 
machinery throughout equipped for canning shrimp, oysters, 
and-sweet potatoes. An inexhaustible supply of shrimp, and 
oysters available to operate the plant nine months of the year. 
Plenty of competent labor, and the best opportunity for mak- 
ing money offered today in the canning trade. This plant and 
the lands and everything in connection with it can be bought 
for $20,000 cash. The land and foundation are worth more 
than that. Address P. O. Box 34, Biloxi, Miss. 


FOR SALE—Canning factory, Federica, Del., on the Murder- 
kill River and new State highway Includes large factory build- 
ing and two large warehouses and all improved machinery in- 
stalled for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities fot 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No| 3 
and No. 10 Continental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


For Sale—Miscellaneous. 


WANTED—Buyers for 1922 Pack High Grade 
Whole Tomato Pulp. Fifty thousand cases No. 10 cans 
or like quantity. Five gallons Bill Lading drafts. Write 
Owensboro Conserve Co., Owensboro, Ky. 


FOR SALE — Registered TRADE-MARK for 
Baked Beans and Pork and Beans. Used successfully. 
High class selling design. Very reasonable for quick 
sale. Kirchner, 6142 S. Sacramento Ave., Chicago, Il. 


FOR SALE—150 bushels Refugee Bean Seed, D. 
M. Ferry stock, high germination. Nothing better 
grown. 12 cents per pound. New Hartford Canning 
Co., ‘Utica, N. Y. 


WANTED—Tomato pulp, can use several cars at 
right price; must be good gravity and made from whole 
tomatoes, must come within the U. 8. Food Laws as to 
bacteria and mould. D. Canale & Co., Memphis, Tenn. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


WANTED — A man who thoroughly understands the 
manufacture of preserves, jams, jellies and the packing of 
such goods in glass and tins. We require a production man; 
one who has had long experience in this line and can furnish 
proof of his ability to successfully undertake the manage- 
ment of a large plant. In addition to salary, owners will con- 
sider opportunity for applicant to purchase small interest in 
company. Address B-933 care The Canning Trade. 
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_ WANTED—Salesmen, experienced and of unquestionable 
ability and character, to sell well-known, high-grade line of 
Food Products to Jobbing and large fancy Retail grocers in Ohio, 
Indiana and Kentucky. Preferably one familiar with canned 
vegetalbes and fruits. Address, giving full details of selling 
experience, age, references and salary expected. Address Box 
B-940 care The Canning Trade. 


SITUATIONS WANTED 


WANTED—A group of salting stations to look after. Eight 
seasons experience salting two seasons in the South. Am fa- 
miliar with contracting, making and repacking dill pickles. One 
season making kraut. Good reference. Address Box B-934 
care The Canning Trade. 


LOOK, YORK STATE AND TRI-STATE CANNERS! 

__ Are you looking for a young man thoroughly acquainted 
with the growing and canning of Beets, Tomatoes, Spinach, 
String Beans and Pumpkin? Well versed on Ketchup. If you 
are, B-935 care The Canning Trade, is on the slate. ‘ 


_ WANTED—Cannery machinist, 15 years’ experience in can- 
ning and can making machinery, seamers, square and round 
— Open for position. Address Box B-938 care The Canning 

rade. 


WANTED—Position as Superintendent-Processor by expert 
in packing all fruits and vegetables, ribbon cane syrup, goods in 
glass, etc. Thoroughly familiar with all machinery. liable 
and dependent and can furnish best of references. Address Box 
B-914, care The Canning Trade. 


POSITION WANTED—Capable of planning, erecting, equip- 
ping and operating fruit and vegetable cannery. Reasonable 
_ and bonus accepted. Address Box B-924 care The Canning 

ade. 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 


Ship Your Canned Goods 
in These BETTER BOXES 


H & Standard Canned Goods 
Boxes are the perfect con- 


tainers for all canned goods shipments. 
Millions of cans have been shipped in them, 
to all parts of the country and they have al- 
ways arrived unscratched, undented and in- 
tact at destination 

H & D Standard Canned Goods Boxes are 
strong, lighweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superiority. 


A D Corrugated Fibre 
Ac Shipping Boxes 
Prices Seating’ 


and Sizes and Number of Cans to 
the Box. 


- The Hinde & Dauch Paper Co., 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St. Subway and Hanna Ave, 
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CANNERS’ SEEDS 


FOR PROMPT SHIPMENT 
We have some moderate surpluses at attractive prices 


PEAS True to type, high grade Alaskas. 


Horsford’s Market Garden, Advancer, Abundance, Admiral, Green Admiral, 
Surprise, Perfection, Rice’s No. 13, Prince of Wales. 


CORN Northern Grown Shoepeg in Surplus. Stowell’s Evergreen, Early Evergreen 
Crosby, Country Gentleman, Narrow Grain Evergreen, Golden Bantam. 


TOMATO All Varieties. No Better Seed Grown 
Correspondence Solicited. 


JEROME B. RICE SEED CoO., 
Cambridge, New York. 


Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
En U.S, feeder, are so large that it is not unusual to hear pea 
Canada and France 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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The 


Markets -:- 


CALIFORNIA MARKET 


Market Steadily Improving—Floors Will be Bare Before New 
Packing Time—Banks the Only Hindrance—Exports In- 
creasing—A Quarter of Million Cases Shipped Re- 
cently — Tomatoes Advancing — Asparagus 
Cleaned Up—Spinach Being Packed—The 
League’s Convention—Coast Notes. 

San Francisco Feb. 17th, 1922. 

The Market—tThe Calfornia canned food market contin- 
ues to get in better shape as time goes on and there is now 
nothing in the situation to cause the least worry, as far as the 
spot market is concerned. The future looks very bright, too, 
the only bugaboo being the possibility of over-production in 
case crops are large. As the market will be practically bare 
by the time packing operations are under way again there will 
be an incentive on the part of canners to operate to capacity, 
and with such greatly enlarged facilities available they may 
easily overdo things. However, this is looking a little in ad- 
vance, and banks may have something to say in regard to the 
matter as there are but few who are able to finance their 
operations in full. 

Exports—During the past couple of weeks large quanti- 
ties of canned fruits have been shipped to England and sur- 
plus stocks in first hands have been greatly reduced, as a re- 
sult. An examination of the manifests of vessels leaving 
port indicates that fully a quarter of a million cases of Cali- 
fornia fruits have been shipped since the first of the month, 
with quantities sold for delivery’as soon as possible. Cling 
peaches have moved very freely and these shipments have stim- 
ulated the demand from the Atlantic seaboard, buyers scent- 
ing an early advance in prices. In fact, some holders of cling 
peaches have already marked up prices slightly, There has 
been quite a call for No. 10 fruits of late and stocks of these 
are getting down to small proportions. Cherries are about 
unobtainable and this is true of many other lines. 

Tomatoes Advance—Buyers who declared a week ago that 
they could secure California standard tomatoes in the No. 2% 

, size at $1.2214 are now looking in vain for offerings at this 

price and $1.25 seems to be the very lowest figure quoted. 
More packers are holding out for $1.30, which is the Cali- 
fornia Packing Corporation’s price, but still more have noth- 
ing to offer at any price. 

Asparagus—Much interest is being taken in California 
canned asparagus, since the market is about cleaned up and 
packing operations will be under way in about another month. 
Orders are being booked by local packers subject to the ap- 
proval of opening prices, and on m@morandum, but no inkling 
has come out as to when opening prices may be expected. Some 
idea of what they will be may be had from the fact that higher 
prices will be paid by canners for grass. A price of $4.0) a 
hundred has been agreed upon, as compared with $3.15 last 
season. However, an additional 35 cents per hundred was 
paid after the packing season was over, As asparagus is a 
much wanted article and it will be impossible to pack as much 
as can be sold some canners are taking advantage of the situa- 
tion to pry some future business in other lines out of jobbers. 

Spinach—tThe packing of spinach is in progress in some 
sections of the State, but the output will again be smaller 
than was anticipated. The frosts and snows that visited Cali- 
fornia during January and February, played havoc with this 
crop, the damage being estimated at about thirty per cent. 
Prices have stiffened slightly as a result. 

Salmon—wWhile prices on pink and chum salmon have 
shown no change of late the market is in a much better con- 
dition, with an encouraging volume of business being done all 
the time. Holdings in the East are said to be at a low ebb, 
with the result that when orders are placed there for anything 
more than a few cases, Coast packers immediately get some 
additional business. The demand for tuna fish is not active, 
but prices are being well maintained. 


Canmers League M The annual convention of the 
Canners League of California, which was scheduled for Feb- 
ruary 16th, was postponed until the following week and a two- 
day session has been arranged. The meeting will be held Feb- 
ruary 20 and 21 and an unusually comprehensive program has 
been arranged. The postponement was made in order that of- 
ficials of the National Association and others of high experi- 
ence might be present. The convention will be held at the 
St. Francis Hotel and among the speakers will be Dr. W. A. 
Orton, of the United States Department of Agriculture, who 
will talk on plant diseases affecting the canning industry; 
Frank E. Gorrell, secretary of the National Canners Associa- 
tion; James Anderson, of the Morgan Canning Company, Mor- 
gan, Utah, vice-president of the National Canners Association; 
Dr. K, F. Meyer and Dr. E. C. Dickson, on their work on B. 
Botulinus; Dr. Carl L. Alsberg, director of the Ford Research 
Institute at Stanford University, and others of national re- 
nown. On Monday and Tuesday afternoons it is planned to 
hold a series of section discussions, including fruits, spinach, 
tomatoes, and the like, with leading canners in these lines 
leading the discussions. The annual banquet will be held on 
Monday or Tuesday night, and there will be special luncheon 
arrangements for both days. 

Coast Notes—Capt. John Kidwell, pioneer pineapple grow- 
er of Honolulu, and affectionately known as the “father of the 
pineapple industry,” has sailed from San Francisco for the 
— Islands, following several weeks spent on the main- 
and. 

S. T. Hoyt engineer for the Hawaiian Pineapple Company, 
is a recent arrival at San Francisco from Honolulu. 
The plant and equipment of the bankrupt Reedley Can- 
nery Company, Reedley, Cal., will be sold at auction shortly. 

The buildings and property of the North American Tuna 
Company at San Pedro, Cal., have been purchased by Harry 
Gilbert Clarke. 

The Alaska Packers Association of San Francisco has pur- 
chased the four-masted steel ship Edward Sewell, one of the 
largest sailing ships under the American flag and will add it to 
its cannery fleet, 


The plant of the Salmon Bank Canning Company at Rich- 
ardson, Wash., was destroyed by fire recently with a loss esti- 
mated at $100,000. 

The Fruit Beverages and Canning Company, Snohomish, 
Wash., has increased its capital stock of $50,000. 

“BERKELEY.” 


NEW YORK MARKET 
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Futures Reported Selling Better—Maryland Prices of Future 
Peas—Striving to Buy Dollar Peas at 90c—Some Move- 
ment in Tomatoes—Exports Improving—Surpluses 
Cleaning Up, -—— Picked Up in Passing. 

; New York Feb. 17, 1922. 

Futures Selling Better—Buyers of canned vegetables are 
now dealing more freely in futures and fair to good sized sales 
of Baltimore and Wisconsin 1922 peas were recorded during 
the week at 90c for standard 2s, $1.25 for 3s and $4.10 for 10s. 
For some 10s, the above price was shaded when buyers’ orders 
were of sufficient volume to warrant, According to reliable 
informants, the Baltimore eanners grant concessions on future 
10s more readily than do the Westerners. One day this week 
a single lot of 5,000 cases of Wisconsin future peas were re- 
ported purchased. One Maryland factory limited their future 
offerings to 15,000 cases of several descriptions at the follow- 
ing prices: No. 2s, extras, sifted, early Junes, $1.75; No. 3 
sieve, $1.30; No. 4 sieve, $1.10; No. 5 sieve, $1.00. Maryland 
canners are offering future corn at 90c for standard and 10c 
above for extra standard, f. o. b. factory. 

There is considerable disparity in price asked by the vari- 
ous Wisconsin canners for future peas, which is causing a great 
deal of comment among the brokers and wholesale grocers, 
who voice an opinion, however, that the situation will shortly 
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VARIETIES OF TOMATOES. 


350 
LANDRETH’S: TEN 3 50 


FAVORITE 


PERFECTION 
MATCHLESS 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


TOMATO—“The Landreth” D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Price $9.00 per pound Business Founded 1784 The Oldest Seed House in America 


DELAWARE BF 5.00 : 
LANDRETHS’ RE 4.50 i ‘ae 
CHALK’S JEWEL 3.50 
ll GREATER BALTIMORE ga 3.50 
| 
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clarify itself, but say that in the meantime trading is being 
interfered with; besides, comparatively few Western canners 
have to date submitted prices for futures, which action tends 
to hold back trading, as many refuse to place orders until all 
prices have been named. Buyers of future goods seemed to be 
most concerned about prices of standards rather than of the 
top grades, and on this score, one of the largest wholesale 
buyers of canned foods says in part: 


“Some of the better class of packers have made a dollar 
price on standard No, 4 Alaskas and No. 5 sweets. Most can- 
ners who have made their opening prices are asking 95c for 
these grades. Buyers have been persistent in their efforts 
to buy standards at 90c and even at 85c. We are finding it 
extremely difficult to place orders at 90c. We have orders for 
several straight cars of standard No. 4 Alaskas at 90c, which 
we have been unable to place. We have placed orders at this 
price when they carried reasonable assortments of fancy peas 
at full values. As the situation stands today, there is a lot of 
inquiry and little actual future business being done, excepting 
regular business that certain canners always get. We know 
of one packer who is entirely sold up. Naturally, the buyer 
is not going to jump in and buy at the high level, until he is 
reasonably sure he can’t buy for less money. And the canner 
who is undecided on price is not going to grab the 90c business 
as long as he has hopes of getting higher prices.” 


Tomatoes—Distributors of tomatoes say that.there is a 
steady buying of this vegetable, although individual sales are 
of a hand-to-mouth variety. From the Middle and Far West 
there continues to come reports of only small lots of 1921 goods 
held there and these statements help the sellers in the East and 
result in some speculative buying of tomatoes, both of the old 
stock and futures, the latter selling in a moderate way at 60c 
for No. 1s, 90c for No. 2s, $1.25 for No. 3s and $4.00 for No, 
4s, Maryland factories. To date canners in the City of Balti- 
more are reluctant to name prices for future tomatoes, one rea- 
son being the canners have not made final arrangements with 
the farmers for the 1922 crop of tomatoes. 


Exports—The export demand for fruits received not a 
little impetus this week and prices for some varieties moved 
up a few notches, effecting goods going into domestic chan- 
nels as well for foreign use. Canned fruits are going to Great 
Britain both from this port and the Pacific Coast; prices to 
British buyers are attractive, inasmuch as the majority of the 
steamship companies have extended a 30 cent rate on canned 
foods all the way from California to London or Liverpool, pre- 
ferring to take these cases instead of carrying ballast. Of 
stock going oversea, standard peaches lead, with apricots, 
cherries, pears and pineapples selling in the rotation named. 
The export call has done a great deal to clean up the 1921 
stock, of which there was a large surplus in some hands not 
long ago. The very latest dealers are said to only have fair 
stocks on hand at the present time and it is pointed out that 
buyers cannot now get a full assortment of canned fruits from 
even the largest canneries. Standard No. 2%s Hawaiian pine- 
apple this week moved up to $2.75 and extras to $3.00 a dozen, 
while standard No, 2s sliced is held at $2.15 to $2.20 and ex- 
tras, 25c above. Apricots are somewhat higher, latest quota- 
tions being $2.30 to $2.35 for standard 2%s, with corre- 
sponding prices named for other sizes. California 2%s, stan- 
dard peaches are listed at $2.45, choice 30c above with fancy 
quoted at $3.35 to $3.50. Yellow free standards are $2.25 to 
$2.35: with Maryland and Baltimore No. 1s pie peaches, un- 
peeled, listed at $1.00, while $4.00 buys No. 10s, unpeeled. 
Bartlett pears move sluggishly at unchanged prices as do the 
1921 pack of plums, cherries and all berries, 

Most descriptions of canned fish are fairly well sold up, 
according to reports; this is said to be especially true of sar- 
dines, the remaining goods being decidedly low and is prin- 
cipally due to the fact that the 1921 pack, was only 50 per 
cent. normal. With this information in mind, buyers are 
accentuating their orders for sardines and commitments re- 
corded for this particular fish the last month exceeded any 
month’s business in sardines for years. Canners are being 
asked about prices for the new pack and sardine factories 
have advanced the information that they do not think they can 
pack the fish for less than $3.00 when using decorative key- 
less %%, oils and % packages and some practically designate 
$3.00 as an opening price. There is a good call for both red 
and pink salmon, while tuna fish are inactive as are shrimp, 
lobster and crab meat. 

PICKED UP IN PASSING 


A visitor in the canned foods market this week was H. B. 
Thurston, of Minot Packing Company, Mechanic Falls, Me. 
While here, he made his headquarters with Killian & Clark. 
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The latest report given out by the California Packing Cor- 
poration reads: 


“The effect of the short fruit, vegetable and preserve 


. pack of 1921 in California is now beginning to be felt. A heavy 


volume of business has been done this month, which has very 
materially reduced stocks. This demand is keeping up and 
some of the most attractive lines are being absorbed. You are 
strongly urged to immediately acquaint your buyers with the 
fact as they now exist so their stocks can be gone over at 
this time and they can cover for the additional goods which 
will be needed to run them until the new pack, which, as you 
know, will not be available for the next six months.” 

W. E. Withgott, of the Talbott Packing and Preserving 
Company, Easton, Md., spent part of the week with the firm’s 
brokers in this city, Jessup & Roberts. 

Still another visitor seen in the trade was F. W. Kuch, of 
the’ Stittville (N. Y.) Canning Company. 

The Elkhorn Canning Company, Elkhorn, Wis., packers of 
peas, has appointed A. R. Rodway as their Eastern sales agent. 


FATHER KNICKERBOCKER. 


MAINE MARKET 


Maine Canners Meet and All Are Behind Canned Foods Week— 
Apple and String Bean Packers Organize a Section— 
Buyers Forced to Take Lower Grades of Corn 
Because Fancy Is Gone. 


Portland, Me., Feb. 17, 1922. 

A meeting of the Maine Canners’ Association was held on 
the 9th at the Congress Square Hotel with a full attendance. 
Great interest was manifested in the coming Canned Foods 
Week, and every member pledged himself to give the move- 
ment his hearty support in his own locality and with his trade 
generally; and much advertising material will be distributed 
in this. way. Present and future conditions, especially of the 
corn interests, were discussed informally, The apple and string 
bean packers organized a section to strengthen the position of 
these lines of Maine canned goods, and held a meeting on the 
following day to complete organization. Mr. Fred C. Black 
was made chairman of the section, and great enthusiasm was 
evinced. This will be a permanent organization, yet remain a 
part of the Maine Canners Association. 


Corn has continued very active, until the market is well 
cleaned out of fancy Crosby offerings. Strictly fancy grade 
would doubtless bring a premium over the last price of $1.50 
factory. Buyers are now taking hold of the next grades, ®ffered 
at about $1.40 factory, and are buying quite freely. Extra 
standard at $1.25 is also selling well. Bantam corn has moved 
very quickly during the past few weeks, and stocks are reduced 
materially, until it is now much more difficult to find free of- 
ferings. For the two varieties $1.75 and $1.60 are still named, 
— slight concessions from these figures reported on some 

eals. 


Apple is in a strong strategic position, Maine holding a 
very good proportion of the spot stocks today, Four seventy- 
five is the current price on practically all offerings, one of two 
nice lots being quoted firm at $5.00 factory. A large apple fac- 
tor in the Boston market predicts that Maine apple will ad- 
vance 50c to $1.00 within a short time. There is very little 
No. 3 apple offered, not enough to create a market quotation. 
Apple sauce, at $6.50 and $1.50 for No. 10 and No. 2, is mov- 
ing in proportion to the quartered and sliced apple trade. 


Sardines are firm at $2.75 for the standard package, quar- 
ter oils keyless, with every indication of an advance before 
the new pack is marketed. Movement for the past month has 
been steady and stocks are less than normal. . 


Clams are quoted at $1.25, $1.90 and $2.25 for 5-oz., 8-oz. 
and 10-0z., the former size being the standard. The weather 
during February has been unfavorable, owing to the difficulty 
in getting clams to the factory. . 

Mr. George E. Tilden, of the Tilden Sardine Exchange, 
has been appointed by both the Canners and Brokers Associa- 
tions to be State chairman of the Canned Foods Week move- 
ment, and is carrying the work along with energy and suc- 
cess. Jobbers and retailers are taking hold of this proposition, 
and great results are anticipated. 


MAINE. 
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Label 


Pastes 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling ontin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERM'LD WORLD and similar 
makes of bott!e Labeling machines 
f or attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 

An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 


Made especially for the KNAPP. . 


BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNAPP or- 


ot er labeling machines. 


Packed ia 300-\b. barrels 150-lb. barrels, 100-1b drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with co’d water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 230-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


Eastern Agents 


S. 0. SON 


BALTIMORE, MD. 


BETTER BE SURE THAN SORRY 


Microseepic counts on Ketchup and Pulp finished after passing 
through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well as the grit, and at the same time not injuring the healthy, 
clean meat of the tomato. You owe it to yourself to 


investigate. Write us today. Now. 


SUPERIOR BOILER WORKS 


Marion, Indiana. 


DEL MONTE the best known 
and most-called-for brand of canned 
fyuits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle, 


LIVINGSTON 
SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPPED WITH THESE 
WASHERS 


We are now making a corrugated 
Drum for our Washers, for hand 
peeled tomatoes, guaranteed not to 
cut skin of solid tomatoes. 


Central Agents 


FL H. LANGSENKAMP 
INDIANAPOLIS 
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~ 
Monte} 
\ BRAND ES 
QUALITIS 
G ETAB od 
SWAY 
Our advertising has made YQ) 
4 
CALIFORNIA PACKING San Francisco 
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CHICAGO MARKET 


Severe Cold Stops Shipments—Corn Moving Out Steadily—Most 
Peas Are Gone—Apple Prices Stiffen—Some Inquiry for 
Stringless Beans—Shrimp Canners in Cut-Price 
War’?—Everybody Busy With Canned 
Foods Week. 


Chicago, Feb. 17th, 1922. 


Severe cold weather has stopped all country shipping 
of canned foods and orders are accumulating on shipping floors 
waiting for a moderation of temperature. 


Canned Corn—lIowa reports a heavy reduction on the sup- 
ply of canned corn in canners hands by heavy sales and ship- 
ments to the Pacific Coast. One canner came to Chicago about 
ten days ago and closed out a big pack and carry-over of Coun- 
try Gentleman corn at a very low price. I could not learn the 
price today, but will know it in a few days. 


Future (or 1922 pack) of canned corn is not selling at all, 
though a canner has named a very low price for standard IIli- 
nois, viz.: 80c f. 0. b. cannery, some extra standard grade 
canned corn for prompt shipment has recently been sold at 95c 
a$1.00 f. o. b. cannery. 

Canned Peas—Only a few peas are left in Wisconsin and 
they are to be found in small and broken lots and assortments, 

There is no hungry demand for spot peas and buyers are 
critical. 

Canned Apples—About $5.00 f. 0. b. factory in No. 10 cans 
is the asking price for No. 10 apples of fancy quality though 
some of standard quality are to be had at $4.50 the dozen f. 
o. b. Michigan canneries. The price, which is disproportion- 
ately high compared with other No, 10 fruits is checking the 
sale of apples. For illustration, good No. 10 plums in water 
can be had for $4.00 cannery and blackberries are cheaper 
than they were, while good No. 10 pumpkin may be had at 
$2.25 f. o. b. cannery. It is the opinion that apples in No. 10 
cans will have to sell at a lower than the present price in orde, 
to clean up. 

Maine has quite a lot of apples, so it is said, and so has 
New York and Michigan, and I am told that Arkansas is hold- 
ing considerable stock of No. 10 apples. 

There is some inquiry for stringless beans in No. 10 cans 
and the Burpee stringless are gradually displacing green cut 
refugee beans, which are usually from 5 size beans and have 
a heavy string, though it is cut and therefore can be eaten. 

The Burpee stringless is tender and fine flavored, and is 
absolutely free from strings. 

Although Lent begins March ist 1922, there is-no very 
perceptible increase in the demand for canned salmon, which is 
dull and dragging. 

Canned shrimps have broken badly and have been sold 
f. o. b. Chicago warehouse as low as $1.15 and $1.20 for No. 1 
wet or dry. 

The shrimp packers of the Southern coast seem to be the 
limit for trying to cut each other’s throats. 

If one shrimp packer hears that another has secured an 
order, he sends his broker after the buyer to try to dissatisfy 
and get the business away from the seller. There seems to be 
no stability of price on shrimps and buyers finding it difficult 
to handle them at a profit are indifferent about handling them 
at all. 

The supply of canned lobster is about gone and all job- 
bing stocks are being searched for offerings. 

Japanese crab meat is selling well and seems to be in good 
regular supply. 

The supply of No. 1 white tuna fish is short. There is a 
good supply of the No. % size, however. Canned Foods Week 
is going to be the biggest selling event of any food product 
ever promoted in this country. 

I am being written to, wired to and visited and telephoned 
to from all over this Central West—my division being 13 
states—about Canned Foods Week and everybody seems to 
want to co-operate. 

It is a pity that many are just wakjng up and are start- 
ing in too late, but they had ample notice, invitations and in- 
formation and the various committees have done everything 
= to give every one a chance to co-operate and a fair 
start, 

Many private promotions of the big selling event are be- 
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Can Prices 


American Can Company 


January 11th, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. 0. b. ship- 


ping points, effective January 11th, subject to change without 
notice: 


Per M 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 
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CANNED FOOD PRICES 


Prices given represent the /owes/ figure generally quoted for lots of wholesale size, usual terms f. o. }: 
Baltimore (unless otherwise noted) and. subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less _ a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: 


(*)H. H. Taylor & Son. 
CANNED 


\SPARAGUS*—(California) 
No. 2% White Mammoth.. po 00 
“Green, 
White, Large. 4 00 
Peeled, . Out 
‘Green, 
” White, Medium... ...... 
Green, ~ 
White Small _.. ...... 
“ Green “ 
Tips White 8q 
Green, Sq.... 3 50 
BAKKD KEANSt No. 1, P'ain.............. $0 
“1, In Sauce........ 80 
“2, In Sauce........ 1 20 
3, In Sauce........ 1 50 
BEANST—No. 28tring, Standard Green 
“ Cut White 1 
10, ee 5 00 
White Wax Standard 100 
“  Standards..... ...... 
“  soaked.......... 1 00 
“2, Red Kidney, Stand... 1 *0 
BEETSt —No. 8, Small, Whole.......... 1 60 
105 
CORNt—No. 2, Std. Evgr., f.o.b. Balto. 1 00 


“ gtd. Evgr.,f.o.b.Co... 
gtd. Shoepegf.o.b.Co 95 
Std.Shoepegf.o.b.Balto. 1 00 
Ex.8td.Shoepegf.o.b.Co. 1 05 


vi ** Fey Shoepeg f.o.b.co. 1 20 

‘gtd. Maine Style Balto 1 (0 

” “ Ex. Std. Maine Style..... 1 05 
“ Ext. Std. Style f.o.b. Bal. 1 15 

“ Extra f.o.b. Countv...... 115 

Extra Std. Western........ ..... 

“ standard Western......... ...... 
Standard, Bplit........ 90 

MIXED No. Kinds..... 1 00 
BLES 
AND } No. 2, 1 69 
Est 3, Out 

po 2s—No. 1, Sieve......f o b factory 


1, EJ Stds. 


No, 4 Sieve 80 


Sifted 3 90 
“ Fancy Petit Pois......... 125 


SPINACH!—No. 2 2, Standard... 
"9%, f.0.b'coast 


Sas 


(t)Thos. J. Meehan & Co. 


(t)Jos. Zoller & Co., Inc. 
New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Baltes. N.Y. 
SUCCOTASHI—No. 2, Green Beans...... 200 1830 
With Dry Beans 125 20 
New York 1% 
SWEET POTATOES}-No. 2, Standard 85 1 05 
= No. 3 8td.f.o.b.Balto 1 25 115 
8td.f.o.b.Co. 110 Out 
98td.f.o.b 80 Out 
= 10, 8td.f.o.b.Co.4 00 4 25 
TOMATOES} - ‘No. 10, Fancy, f.o.b. Bal. Ou Out 
Jersey, “ Fac’y ...... Out 
Stand., Balto 500 475 
Stand.. “ Co... 475 425 
¥ “3. Sani.5% in. cana145 1°50 
Jersey, f.o.b. Co. Out Out 
Ex. Std., Balto. 1 70 Out 
Stand. “ Co..150..... 
Seconds, Balto. _—s....... 
“ Ste, 236. £20 
Stand., Co... 1 10 95 
Seconds, “ Balto. ...... ...... 
“ 9, Stand., 
TOMATO PULPI-No. 10, Standard....... 2% 
CANNED — 
APPLES—No. 10, Me. os 5 85 
10, 58 625 
APPLES} - No. b. Co........ 450 Out 
APRICOTS—No. 2%, Cala Choice....... 2 $5 2 85 
BLACKBERRIES§—No. 2, Standard... 1 25 2 30 
10, . 950 
= “2, Preserved..150 Out 
= “ 2, In Syrup....125 130 
BLUEBERRIES—No. 13 00 
250 
CHERRIES§—No. 2, Seconds, Red........ 
White...... Out 
“ Red “ Stand Water........ 
White “Syrup 
bis Ex. Preserved. 
Red Pitted............ 
“Red ‘ 10,Sour pitted............ ...... 
Choice 2s Stand.................. 2 85 
GOOSEBERRIES§—No. 2, Stand.. 
10, 
PEACHES*—No. 2%, Cal. Stand. L.C.. 2 65 
PEACHESt—No. 1, Ex. Sliced Yellow 160 165 
“  2S8tandard White..... Out Out 
Yellow... ...... Out 
Seconds, White ..... Out Out 
Ye“iow.... ...... 1 90 
No. 3, Standa:ds, White. 200 2 00 
Yellow 225... 
White. 250... 
Selected, Yellow....350 
Seeonds, White....160 .... 
Pies Unpeeled........125 1 25 
No.10, Unpeeled........400 425 
** 800 800 
PEARSt—No. 2, Seconds in Water........ .. 
Standards "........ 1 60 
in Syrup......135 160 
8, Seconds in Water........... Out 


NED FRUIT PRICES—Continued. 


PEARBH-No. 3, Standards in Water..... 
Syrup... 
Ex. 
PINE- No. 2, Bahama Sliced Extra Out 
APPLE*- Grated "...... 
‘i Sliced “ Std. Out 

Grated“ “ 
2, Hawaii Sliced Extra 3 00 
“Stand 2.75 
Extra 2 50 
Stand 2 25 
Grated Extra 2 25 
10, — 


Crushed Extra......... Out 
Eaxtern Pie Water.... Out 
Out 


10, 


10, Porto Rico............ 
PLUMSt—No. 2, Water. 


Black Syrup.. 2 00 


STRAW- No » WateT......... 
BERRIES§— 


10, Standard Water...... 
CANNED FISH 
HERRING ROE*—No. 2, Standard 


%4Flat 
OYSTERS§— 5-oz. Standards. 
402. 
10-02. 
‘ 8-oz. 
6-oz. Onl 
SALMON® Red Alaska, Tall...... 
Flat...... ...... 
115 
Columbia, Tall......... ...... 
Chums, Talls............ 1 05 
Medium Red, Talis... ...... 
SHRIMP:—No. Wet or Dry............ 


SARDINES—Domesic per case 


Eastport, Me., 1920 k 


carton 

mustard keyles 
mustard keyless.. 
California, per cse.. 


(§)Wm. C West & Co. 


N.Y 
1% 


SaRa 


ao 


R SHRsResa 


N. Y. 
2 55 
2 60 
Out 
135 
18 
Out 
3 50 2 50 

Out 2 75 
2 50 
22% : 
225 : 
10, Shredded Syrup........ Out 
115 : | 
115 

100 RASPBERRIES§—No 2, Black Water. 1 7% 2400 - 
5 26 Red 
Out 
Out 
out 
Out Extra Preserved....250 Out 
Out Standard...............160 Out 
Out “41, Extra Preserved.....130 Out 
11¢ ** 1, Preserved............... 1 2% Out 
Out 
Out 750 

95 LOBSTER*—-Ib. Flats, 4 
% -Ib Flats, 8 doz... 
Out 
1 20 
1 00 
1 90 
05 2 25 
Out 
Out 3 35 

Out 
2.60 
Out 1 35 

117% 
Out 
4 50 
Out 
2 80 

3 75 
—No. TUNA FISH—Per case, w 
4AUERKRAUT!—No. 2, Standard... 115 
5 00 4 00 Cal. 
650 680 Cal. %s Striped 
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ing put across. 

H. D. Lee Mercantile Company, Kansas City, are sending 
out special window trims, costing them about $2500. 

Sprague, Warner & Co., Chicago, are sending out special 
advertising matter which will cost them about $3,000. 

The Western Grocer Company and the National Grocer 
Company, with their 24 wholesale grocery houses, are featur- 
ing the event heavily. 

' §$t. Louis reports that all the brokers and wholesalers 
have gotten together in a meeting and arranged to paint that 
good old town red, white and blue during Canned Foods Week. 

Chicago is pushing the proposition hard and is right up at 
the head of the procession. 

There are a lot of localities which have apparently taken 
no interest. They never do take any interest in anything. 
They are too cussed lazy and stingy to eat bread unless some- 
one would furnish it, slice it and butter it for them. 


WRANGLER. 


As Brokers View the Market 


Wausau, Wis., Feb. 11, 1922. 

Although perhaps not more than 25 per cent, of Wiscon- 
sin pea canners have named opening prices, there are prob- 
ably more future peas booked today, than were sold prior to 
the pack last year. Prices named so far seem to be satisfac- 
tory on the better grades of peas. On the standard No. 4 
Alaskas and No. 5 sweets, there has been a deluge of 90c of- 
fers, and a very few orders confirmed at that price. Some 
jobbers are buying these grades at 95c, <A few canners are 
asking a dollar for standards and so far have been sitting 
tight. 

As the situation is today, it is next to impossible to place 
orders for straight cars of standards at less than 95c. Your 
guess is as good as ours, as to what the conditions may be in 
a week or ten days from now. There may be plenty of 90c 
sellers later. We don’t know. We do not believe future 
standards will sell for less than 90c (if at that) at any time, 
prior to the pack. We have a few canners who will include 
from 25 per cent to 40 per cent of standards at 90c in desir- 
ably assorted cars. 

Spot peas continue in active demand. 
advanced a dime. 
are getting scarce. 


Sauer kraut has 
Beans, both green and wax, are firm, and 
Corn lacks strength, 


GROCERS SUPPLY COMPANY. 


Baltimore, Md., Feb. 18th, 1922. 

Attention is being given to the efforts to start in a big 
way the buying of canned foods for future delivery, and while 
the larger buyers appear to be awaiting further developments 
before taking up the subject in their former whole-hearted way 
they show a stronger inclination to do their part toward help- 
ing to shorten the period of readjustment of business condi- 
tions and market values. Financing the big proposition of 
“futures” requires the active as well as moral support of the 
buyers in advance of the actual production of the goods and 
is a man’s size job. A pebble unwittingly placed in the middle 
of the road may grow as rapidly and become as dangerous as 
Frankenstein’s snow-ball on the mountain side, and cause the 
same unfortunate results, so fartas large production and lower 
factory costs are concerned. It ig;up to the jobber to do his 
bit, and, we believe, he can be depended upon as usual. 

Future tomatoes, corn and peas are being bought in a con- 
servative way at the quotations herein and coon, it is hoped, 
the sales may be large enough to encourage the canners to 
make ready for the big business ahead for replacement of 
stocks that will have disappeared before the canning season 
for each article rolls around. We request you to take up the 
subject with us when you are ready, 

We remarked in our last letter “that the following three 
weeks’ developments in spot tomatoes will prove to be the test 
of the stability of the market prices during the remainder of 
the season, to July next, and we are still of the same opinion. 
Local conditions in all markets are being adjusted to the situa- 
tion here. The buying this week, for immediate shipment in 
the face of the unfavortable weather conditions was larger than 
last week and indicates the necessity of the jobbers, and it 
is fair to assume that the demand will increase as the spring 
trade opens'up. They look safe to buy now, and we respectfully 
ask for your order early in the week. 

Spot corn was active this week in carlots, and two of the 
largest individual holdings were closed out to Eastern buyers 
at our quotations. Southern jobbers were again among the 
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liberal buyers’ of it. If you will need corn before the next 
canning season pick it up now. 


Stringless beans and string beans were active again this 


‘week, and wax beans were not overlooked. No. 2 cut green 


stringless are likely to be sold out sooner than expected; buy 
them wherever found to best advantage. 

Spinach and sweet potatoes show indications of a rally in 
prices, and may be bought with confidence. 

Spot peas are so light that they are getting to be almost 
negligible as to prices and quantities. The other lines of 
vegetables are inactive and unchanged as to prices. 

*Twas a dull week here in canned fruits of all kinds. The 
few orders were smaller and the prices are unchanged. 

Unfavorable weather conditions, more snow and freezing 
temperature, caused a further scarcity of raw oysters this 
week and none were canned in this section. Prospects for re- 
sumption of work on them depend upon the weather ccnditions 
in March, 

Crushed oyster shells are firmer and may advance in price. 
Buy them, if wanted, at our quotations. 


THOS. J. MEEHAN & CO. 
TOMATO GROWING PRACTICES OUTLINED IN 
NEW BULLETIN 


About 2% quarts of canned tomatoes is the yearly per 
capita consumption in the United States, according to figures 
of the United States Department of Agriculture. How the to- 
mato is grown, put up, and shipped, together with practices 
followed in communities where its cultivation is highly special- 
ized, are given in Farmers’ Bulletin No. 1233, recently issued, 
copies of which may be obtained free of charge upon applica- 
tion to the Department of Agriculture at Washington, D. C. 
The bulletin also contains valuable suggestions to growers 
as to methods which are profitably followed where the crop is 
most successful. 


The story of the tomato is that of a delicacy which has 
lived down a bad name and come into its own after years of 
effort. Of American origin, it attracted unfavorable atten- 
tion first about 1800, and for a long time was branded as pois- 
onous and consequently avoided. Later, designated as the love- 
apple, it found favor with a few lovers of delicacies and with 
zrowers. By 1887 the total pack of canned tomatoes in the. 
United States was about 3,000,000 cases of 24 one-quart cans 
each. Now the commercial pack, exclusive of soups, purees, 
ketchup and pulp averages over 12,000,000 cases of 24 No. 3 
cans, These figures do not include the millions of cans put 
up by housewives for home consumption or the fresh tomatoes 
which grace American tables during the growing season. 

Chief among the States where tomatoes are raised for can- 
ning are, in the order named: Maryland, California, Indiana, 
Missouri, Delaware, New Jersey, New York, Utah, lllinois, Ken- 
tucky, Ohio, Pennsylvania, Tennessee, Virginia and West Vir- 
ginia. The acreage planted in tomatoes for canning pur- 
poses only in 1920 was 244,745. The yield from that acreage 
was 1,003,358 tons. 


The bulletin follows the metheds used from the seed to the 
can, describes methods of planting, soils best adapted for the 
vegetable’s growth, tells how the crop may best be harvested, 
and sums up the chief requirements for good results as follows: 

“Successful tomato growing depends on good farm prac- 
tices, good seed, good plants, proper fertilizer, careful plant- 
ing, clean cultivation and disease control through spraying and 
through the use of disease-resistant varieties. Growers who 
pay attention to those factors produce crops which give them 
satisfactory returns.” 

. Another Trust, 

Boy—Father would like to know if there is such a thing 
as a tobacco trust. 

Dealer—Yes, my boy, there is. 

Boy—wWell, father would like to be trusted with a half 


a pound. 
It Sounded Rough. 
He—But, my dear young lady, don’t you ever wash? 
She—Certainly not! Only scrape and rub (—and there was 
no one to tell the dear old thing at the next table that they 
were merely two artists discussing technique). — London 
Opinion, 
Needful. 
On one of the tombstones in an old New England cemetery 
appears the following inscription: 
Here Lies Jonathan Steele—Good 
and Upright Citizen 
Weighed 250 Pounds 
OPEN WIDE YE GOLDEN GATES 
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Show Your Restauranteur How Canned Foods Displays Are Made 


HENRY BURDEN 


Formely President 
National Canners Association 


_ writes:- 


“I readily join in the as- 
sertion that everybody should 
help in this movement, other- 
‘wise he is assisting the man 
who is guilty of the unfair 


practices.” 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 


We Manufacture 


Dependable Canning 
Machinery 


Pressure Retorts and 
Cooking Kettles, 


Various Sizes and 


Designs 


~ROBINS-BECKETT 
CAN CLEANING MACHINE 


This machine removes dirt and rust from tops, 
bottoms and sides of any size can from flats to No, 
10’s, 


Write for general catalogue 


A. K. ROBINS & CO, 


(ROBT. A. SINDAL, Owner,) 
BALTIMORE, MD. 


THE CANNING TRADE 
. 85 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg -& Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street Baitimore, Md. 


WORKS 


ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 
+ 


£;- ACKERS and 
MANUFACTURERS 


oO 
o 


YOur sosicit 


SALTIMORE 
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SMILE AWHILE 


The Rulimg Passion. 


He owned a handsome touring car, 
To ride in it was heaven. 

He ran across some broken glass— 
Bill $14.97. 


He took some friends out for a ride— 
’Twas good to be alive, 

The carbureter threw a fit— 
Bill $20.85. 


He started on a little tour, 
The finest sort of fun. 


He stopped too quick and stripped his gears— 
Bill $90.51. 


He took his wife downtown to shop 
To save carfare was great; 

He jammed into one lamp-post— 
Bill $268. 


He spent about all that he had, 
And then in anguish cried: 
“T’ll put a mortgage on the house 
And take just one more ride.” 
—New York Evening Mail. 
He Knew Wifey. 
Wifey—wWell, goodbye, dear! I’ll write before the end of 
the week, 


Hubby—Heavens, Nell, you’ll have to make that $25 last 

longer than that. 
The Brighter Side. 

“There’s one good thing about being broke.” 

“And what is that?” 

“T’ve saved a lot of money by not being able to play some 
of the tips my friends have given me on the market.’—New 
York Sun. 

Precisely. 

A police regulation posted up in Ireland reads as follows: 
“Until further notice every vehicle must carry a light when 
darknecs begins, Darkness begins when the lights are lit.” 

The Thing to Do. 

“See here, George, your letters to me are an insult. 
spelling and fearful punctuation.” 

“You wouldn’t complain if you saw my peach of a stenog- 
rapher.”’ 

“Then put her photograph on your stationery. ”—Birming- 
ham Age-Herald. 

Why He Needed to Find It. 

An absent-minded English bishop could not produce his 
ticket for the railway conductor. 

“Never mind, my lord,” said the conductor; ‘‘it’s all 
right anyway, whether you find it or not.” 

“Oh, no it isn’t,’’ said the bishop, turning out his pockets. 
“T must find that ticket. I want to find out where I am going.” 


Mistress—James, €0 amuse Fido. 
Butler—I don’t know how. 
Mistress—Stupid; it’s quite simple. Roll on the floor and 
make a noice like a ball of wool.’’—Pearson’s Weekly, 


Fashionable. 

Mabel, her knees crossed, was telling of the high cost of 
silk stockings. ‘I had to pay three dollars and twenty-five 
cents for the pair I am wearing,” she said. 

“Oh, well,” piped up her young brother, 
spent, for three dollars’ worth is always visible.” 
; He Will Do. 

The shoe dealer was hiring a cleark.. ‘“‘Suppose,’’ he said, 
“a lady customer were to remark while you were trying to fit 
her, ‘Don’t you think one of my feet is bigger than the other?’ 
what would you say?” 

“J should say ‘On the contrary, madam, one is smaller than 
the other.’ ”’ 

“The job is yours.’”—Boston Transcript. 


Poor 


“it was well 
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“We ] Our Labels 
ns the Hi Standard 
of Artistic erit for Comny ial Val ue. 


Stecher Lithographic ©. 
Rochester, N'Y. 


STEVENSON 
FOOT POWER 
CAN TESTER 


FOR 
SANITARY 
OR 
SOLDERED 


ROUND, SQUARE OR IRREGULAR 


CANS 


STEVENSON & CO., Inc. 
601 S. Caroline St. BALTIMORE 
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The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


oo 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


‘BOXES and BOX SHOOKS 


$ {Don't Forget The Date FOR THE CANNERS 
ALICEANNA and SPRING STREETS - - - BALTIMORE, MD. 


Automatic Can Making Machinery 
BALTIMORE, MD. 


SLAYSMAN & COMPANY 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


GMO 


and Cleanser 


A TOWER OF STRENGTH 


The highest grade of materials and 
workmanship and correct. scientific de- 
sign have made the Caldwell Tabular 
m Tower a veritable tower of strength. 

Its construction is so simple you can 
erect it yourself. Because of low wind- 
resistance and sturdines of material us- 
edit will safely weather the most severe 
G storms. Appearance, trim and pleasing. 

1 Cost Moderate. 


wiseiee insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 


Send for Catalog 
2,000 distributing insure promst INCORPORATED 


delivery and short haul. 
TheJ B: Ford Co , Sole Mnfrs , Wyandotte, Mich. 


2310 BROOK ST. LOUISVILLE, KY. 


Lhe 
| 
TOWERS 
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THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


{ CANNED FOODS WEEK 
MARCH 1.--8 1922 


~~ WEIRTON. VA. TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR | 


Vig 
= 
: 


FHS SO SCOOP 


a> 


CAN 
COMPANY 


INC. 


CANNED FOODS WEEK ‘| 


i March 1-8, 1922 

WRITE NATIONAL CANNERS 

ASSOCIATION 
WASHINGTON, D. C., For Particulars. 
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